
forester's task is to help different sectors of the community to discover
what they want from the forest. And even when the long term community
interest has found documentary expression, that document can have

no permanent validity. It will require periodic review, in

newspapers
www.forestry.gov.uk/toolbox

STRENGTHS

• Articles by a reporter have
the benefit of being
presented by someone
outside the forest or
woodland management staff.

• News content may be viewed
as unbiased and therefore
efficient in inducing
community members to
participate in an involvement
process.

• Announcements carried as
news are free.

• Articles and inserts are useful
ways of engaging with large
populations at a low cost.

• Newspaper inserts and
supplements are published
and distributed very quickly. 

WEAKNESSES

• Reporters control the actual
content of an article and may
not interpret your words
correctly.

• The best way to avoid
misinterpretation is often to
write a short, simple article
yourself and issue it as a
press release or provide it as
a submitted article.

• Timing of publication is  not
controllable.

• Expert graphic design skills
may be required to produce
an exclusive insert or
supplement.

Resources & requirements

Newspaper articles and newspaper inserts are both efficient ways  of distributing
information. Articles are usually generated by a press release to local papers or by
more personal contact with reporters. To be persuaded  that the creation of a new forest
or woodland plan is newsworthy and therefore merits space in  their publication,
reporters usually need to be convinced that the topic really interests the local
community. Therefore you need to present the key aspects of interest to the Newspaper
reporters and their readers. Meetings or workshops can be announced in this way.
Presenting the public involvement process in its best light, providing evidence that
people’s opinions matter and that they can affect the outcome is a good approach.
Press releases should be short – one to three paragraphs – and to the point. It is
essential to include contact information to allow a reporter to follow up for more detail.
Newspaper inserts can be simple  leaflets or  supplements offering more detailed
information on the planning process. The information  should be presented in a clear
way and kept focused. Inserts and supplements can include mail-back response sheets
and thus contribute to public involvement. 

Skills

• Good writing skills are necessary to create a short, simple message that will
engage editors and readers.

• Newspaper supplements may require expert journalistic skills to be effective.
Time

• Minimal time is needed for each release, but successful efforts to cultivate good
relationships with news reporters and editors usually requires additional time. 

• Press releases for weekly newspapers should be sent out  about two weeks before
an event.

Costs

• Newspaper inserts and supplements are normally free, but may require financial
subsidy if extra copies are wanted for specific audiences.
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Contact
Max Hislop
Social Research Unit
Forest Research
Northern Research Station
Roslin EH25 9SY

T: 0131 445 6955
F: 0131 445 5124
E: max.hislop@forestry.gsi.gov.uk

This toolobox is designed to

assist Forestry Commission staff

when they are considering

which tools they could use to

involve the public in the forest

and woodland planning

process. For more information

please visit the website at:

www.forestry.gov.uk/toolbox
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A newspaper article which informs, provides feedback and encourages further

involvement in the planning process (Lochaber News, Lochaber Forest District).

Feedback on other
people’s ideas

Questions stimulate
reader’s thoughts

Opportunity to 
get involved

Opportunity for 
more information


