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INTRODUCTION

This survey was mainly conducted around the two car parks at the base of the valley, close to
the Cwmcarn Visitor Centre, with a handful of interviews taking place at Car Park 3.

Thisinformation acts as a yardstick to measure our progress so far and what aspects of
recreation provision could potentially be improved in the future. So, in carrying out such
surveys, visitors themselves act as our guides to how we invest our resources.

The Drive has a number of facilities, some of which have been enhanced since our previous
visitor survey in 2002 for example all the sculptures at car park 3 and 5 have been completed
and installed.

The now world-renowned Mountain Bike Trail, stretching for 15km around the hillsides of
Cwmecarn, is continuing to attract large numbers of bikers and will be enhanced in the later
part of 2004 with the addition of a purpose built downhill track.

This survey will be used to feed into the current Cwmcarn Development Plan which has been
jointly commissioned by the Forestry Commission and Caerphilly Council. This plan will
map out the way forward for Cwmecarn for the next five years and surveys like this one will be
essential in the monitoring and evaluation of the plan.

We hope that you will find the views expressed in this 2003 survey both informative and
inspirational. Should you wish to discuss the contents of any part of this document, please
contact:

Andy Fryers: Recreation Management: 01970 890500
Forest Enterprise Ebbw Team: 01495 270010



SUMMARY

This report provides results from avisitor survey that took place in Coed y Cymoedd Forest
District. A total of 212 questionnaires were completed.

11 % of groups were lone visitors and there was an average of 3.3 people per group. 66 %
included adults aged between 25-59 years, 39 % included senior citizens, 31 % of groups
included children and only 22 % included young adults aged 16-24 years.

Nearly all the visitors to Cwmcarn were of predominately white background and 21 % of the
respondents said that at |east one of their party had a special need. Of those with special
needs mobility and hearing both accounted for 38 %.

Over two-thirds (69 %) of the respondents were locals, almost a quarter (24 %) were
holidaymakers and the remaining 7 % were out for aday trip. Two-fifths of the
holidaymakers had stayed with friends (40 %), over athird (36 %) camped or stayed in a
caravan while 8 % preferred self-catering.

Over two-fifths (45 %) of respondents had travelled up to 5 miles to the site, almost two-
fifths (37 %) had travelled between 6-15 miles, 12 % had travelled between 16-50 and the
remaining 6 % had travelled further than this.

78 % of respondents had travelled by car to the site, 13 % had come on foot while 7 % had
preferred to cycle and the remaining 2 % came by minibus or coach.

Almost four-fifths (79 %) of respondents had visited Cwmcarn before. Of those who had
visited the woodland before, more than a fifth (23 %) visit more than once aweek. Nearly
two-fifths (35 %) visit 1-3 times a month. However, just over two-fifths of visitors (42 %)
visited less frequently than this. The average length of stay was 2 hours 45 minutes.

Over half of groups visiting (52 %) had always known about the site. A quarter (25 %) had
found out about it from friends and relatives and 12 % had found the site through the road
signs.

Walking was the main purpose for 21 % of visitors who visited Cwmcarn and a further 21 %
visited to walk dogs. 16 % came to take exercise and fresh air while 14 % relaxed and had a
picnic. Cycling was specified by 8 % as the main reason for their visit with afurther 6 %
specifying Mountain Biking and 11 % specifying photography, fishing, BBQ and the play
area as the main purpose in the “other” category. The remaining 4 % of visitors watched
wildlife and birds.

39 % of all groups had dogs with them, and 15 % of groups had bicycles with them.

All groups were asked, if they had seen the Forest Drive leaflet. 75 % of al visitors had seen
the leaflet and 97 % of those thought the quality was very good or good. 64 % had used the
Forest Drive and were asked to rate the wardens in the pay kiosk under the headings of;
Informative, Welcoming and Friendly

The facilities in and around the Visitor Centre were generally rated as good or very good
(road signs, car park, info boards, playground, toilets and picnic area). Thetoilets and
information boards had a small rating below ok. Of the visitors who expressed an opinion
91 % regarded the management of Cwmcarn as generally good or very good.



CWMCARN VISITOR SURVEY 2003

A Visitor Survey was carried out a8 Cwmcarn during August-September 2003 in Coed y
Cymoedd Forest District.

Group Composition

There were atotal of 698 visitorsin the 212 groupsinterviewed. There were slightly more
male than female visitors (52 % of all visitors were male).

Of the groups visiting Cwmcarn Forest lone visitors accounted for 11 % while 37 % of
groups contained 2 people. Nearly athird were groups of 3 or 4 (32 %) with the remaining
fifth (20 %) in larger groups. Excluding groups of 10 or more, there were on average 3.3
people per group (Figure 1).

Figure 1: Size of Groups Visiting Cwmcarn

6 or more 1

The majority of groups visiting Cwmcarn contained adults aged between 25-59 years (66 %),
two-fifths (39 %) of the groups included senior citizens, while amost a third (31 %) of
groups had children with them. Just over afifth (22 %) included young adults aged 16-24
years.

In terms of total visitors, adults aged between 25-59 years accounted for over two-fifths
(44 %) of al visitors, and senior citizens for over a quarter (27 %). Almost afifth (18 %)

were children and only 11% were young adults aged between 16 and 24 years of age.
(Figure 2)



Figure 2. Ageof Visitorsto Cwmcarn
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66 groups had children with them. Of these groups with children 8 % were with alone adult,
44 % were accompanied by two adults, and the remaining 48 % were accompanied by 3 or
more adults.

The number of groups without children was 146. Of these groups without children 16 %
consisted of one adult, while 51 % consisted of two adults and the remaining 34 % three or
more adults. (Figure 3)

Figure3. The Number of Groups With and Without Children
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Special Needs

Of the 21 % of groups with a person or persons who had a special need or disability amost
two-fifths of them had mobility problems (38 %) and the same had hearing problems.

Ethnicity
The magjority of visitors to Cwmcarn were of predominantly white background.
Groupswith Dogs and Bicycles

39 % of groups visiting Cwmcarn had a dog with them while 15 % of groups had at |east one
bike.
Visitor Origin

Table 1. Origin of visitors to Cwmcarn, shows the origin of visitors based on the home
postcodes and town/country names supplied. Just over four-fifths of the groups were from
Wales (82 %), 15 % were from England, 2% were foreign visitors and the remaining 1 % was
shared between groups from Scotland and Ireland.

Table 1. Origin of visitorsto Cwmcarn

Region Number of respondents
Wales 173
England 31
Scotland 1
Ireland 1
Foreign 5
All respondents 100 % = (211)

Type of Visitor

Local visitors to Cwmcarn (visitors who lived within 15 miles of the site) amounted to just
over two-thirds (69 %) of the visitors. Almost a quarter (24 %) of the visitors were
holidaymakers and the remaining (7 %) werein Cwmcarn for aday trip. (Figure 4)

Figure4. TheTypeof Visitor at Cwmcarn
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Accommodation

The 50 groups who were holidaymakers were asked about the type of accommodation they
were using. 20 groups stayed with family and friends. Camping or caravanning was the
preference of 18 groups. The remaining 12 groups were split equally between B& B, hotel
and self-catering. (Figureb)

Figure5: Type of Accommodation Stayed In
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Travel tothe Forest Site
Over two-fifths of visitors had travelled up to 5 miles to the site (45 %) while almost two-

fifths (37 %) had travelled between 6 and 15 miles. 12 % had travelled between 16 and 50
miles and the remaining 6 % had travelled further than 50 miles. (Figure 6)

Figure6: Distance Travelled to Cwmcarn
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78 % of visitors had used a car or van to travel to the site, 13 % had arrived at the site on foot,
7 % came on a bicycle and the remaining 2 % came by minibus or coach.
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Previous Visits

Almost four-fifths of visitors had visited the site on a previous occasion (79 %). Of those
who have visited the site before, 10 % visited most days, 13 % visited between 1-3 timesa
week and 35 % 1-3 times amonth, 42 % of the visitors came to Cwmcarn less frequently,
three times per year or less. (Figure 7)

Figure 7. Frequency of Visitsto Cwmcarn
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Length of Stay

The average length of stay of groups at Cwmcarn was around 2 hours 45 minutes. Around
14 % of visitors stayed for an hour or less, 37 % stayed for around 2 hours, Almost a quarter
stayed for 3 hours (23 %) and a quarter (25 %) stayed for the 4 hours or more.

Finding out about the Site

Over half of groups visiting Cwmcarn had always known about this site (52 %) while a
quarter 25 % had found out about it from friends or relatives. 12 % of groups visiting found
the site by the road signs. The Forest Enterprise leaflet, other |eaflet and alocal guidebook
together provide 7 % of the groups with information to find the site. The remaining 3 %
found out about the site by a method other than were suggested on the questionnaire.
(Figure8)
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Figure 8: How People Found Out About Cwmcarn
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Main Purpose of Visit

The main reason for just over afifth (21 %) of visitors visiting Cwmcarn was to do some
walking and afurther 21 % visited to walk dogs. 16 % came to exercise and take in the fresh
air. A further 14 % of groups visited to relaxed or have apicnic. 8 % specified cycling asthe
main purpose of the visit but afurther 6 % who said the main purpose was “other” then went
on to specify using the Mountain Bike Trail astheir main purpose. 11 % specified
photography, fishing, BBQ and the play area as the main purpose of their visit. The
remaining 4% watched wildlife and birds (Figure9).

Figure9: Purposeof Visit to Cwmcarn Forest
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Forest Drivein Cwmcarn

All groups were asked, if they had seen the Forest Leaflet. Of the 75 % that had seen the
leaflet 69 % thought that the quality of it was very good, 28 % thought it was good and the
remaining 4 % thought it ok. Visitors were asked if they had used the Forest Drive, 64 %
said they had.

Groups were asked to rate the welcome, by the wardens in the pay kiosk. 89 % said their
welcome was friendly, 84 % said it had been welcoming and 68 % said they were
informative. 86 % of the groups who used the forest drive saw the woodcarvings and
sculptures and nearly all rated them as very good or good.

Ratings of Facilitiesin and around the Visitor Centre

The results below present the ratings for each facility in terms of the proportion of visitors
who expressed an opinion (i.e. the proportion who had used each facility and provided a
rating for it).

All visitors, who had been to the forest, were asked to rate the facilities they had used in and
around the Visitor Centre during their visit to Cwmcarn. 86 % gave an opinion with regard to
the road signs, 85 % the car park, 80 % thetoilets, 78 % the picnic area, 41 % the information
boards and 19% on the playground. With regards to the management of Cwmcarn Forest

95 % of the visitors gave an opinion with 91 % of those rating it as very good or good.

Those who used the facilities at Cwmcarn were asked to rate them on a scale of Very good,
Good, Ok, Poor and Very poor. 90% of those who had used the picnic area and expressed an
opinion rated it as very good or good, 89 % rated the car park as very good or good, 86 %
rated the picnic area as very good or good, the toilets, the information boards and the
playground were each rated as very good or good by 72 % of visitors who expressed an
opinion (Figure 10)

Figure 10: Ratingsof FacilitiesIn and Around the Visitor Centre
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Appendix 1

CWMCARN VISITOR SURVEY 2003

Cwmcarn Visitor Survey Questionnaire 2003

Batch

Form

Hello; | am carrying out a survey for the Forestry Commission. Can you please spare a few minutes to

answer some questions?

1. Haveyou travelled from home today?
Circle One
Yes 1
No 2

Sip to Q2
Ask Qla

la. What type of accommodation did you stay
in last night?

Circle one
Bed & Breakfast/ Guest House 1
Hotel 2
Camping/ Caravan 3
With friends/ relatives 4
Y outh Hostel 5
Self Catering 6
Other 7
2. How far haveyou travelled to get here today?
Circleone
Up to 5 miles 1
6 - 15 miles 2
16 - 25 miles 3
26 - 50 miles 4
Over 50 miles 5

3. What was the main type of transport you
used to get here today? (The one used for the
longest distance)

Circle one
Car/ van 1
Minibus/ coach 2
Public transport 3
Bicycle 4
On foot 5
Other 6
4. Haveyou been here before?
Circle One
Yes 1 Ask Q4a
No 2 SiptoQ5
4a. How often do you come here?
Circle one
Most days 1
1- 3timesaweek 2
1- 3timesamonth 3
1-3timesayear 4
Less often 5

5. How long in total are you staying at this site
today?

hours mins

15

6. How did you first find out about this
woodland?
(if answer 4 - 8 ask Q5a, all others skip to Q6)

CircleOne
Always known 1
Friend/ relation 2
Road signs 3
Forest Enterprise leaflet 4
Other leaflet 5
Local guide book or map 6
Exhibitions displays 7
Newspaper/ TV/ Radio 8
Other 9

Please specify

6a. Can you say where you saw it? (i.e. where
picked up leaflet, which guide book/ map or
exhibition, which TV/ Radio programme or

newspaper)

7. What isthe main pur pose of your visit today?

Circleone
Dog walking 1
Other walking 2
Cycling 3
Fresh air/ exercise 4
Watch wildlife/ birds 5
Relax/ picnic 6
Other 7

Specify

8. Haveyou seen theleaflet regarding

the Forest Drive at Cwmecarn?
Circle One

Yes 1
No 2  iptoQ13

8a. If yes, what do you think of the
quality of the Forest Drive leaflets?

Circle One
Very Good 1
Good 2
OK 3
Poor 4
Very Poor 5
No opinion 6



Appendix 1

9. Haveyou used the Forest Drivetoday?
Circle One
Yes 1

No 2 SiptoQil4

9a. How did you find the welcome at the
warden’s pay kiosk? ...... wasit...
Circle one answer per row

Yes No Don’t

Know
Infomative? 1 2 3
Welcoming? 1 2 3
Friendly? 1 2 3

9b. Did you see any of the wood
carvings and sculptureson the forest
drive?
Circle One
Yes 1

No 2 SiptoQi4

9c. How would you rate our wood carvings and
sculptureson the Forest Drive?

Circle One
Very Good 1
Good 2
OK 3
Poor 4
Very Poor 5
No opinion 6

10. | would like to ask you to rate any of the
facilitiesthat you have used here, on a scale of
Very good, Good, OK, Poor or Very poor.
What isyour overall rating for:

(circle one number in each row)

VG G OK P VP Not
used
Picnic area 1 2 3 4 5 6
Toilets 1 2 3 4 5 6
Playground 1 2 3 4 5 6
Information 1 2 3 4 5 6
boards
Car park 1 2 3 5 6

Road signs 1 2 3 4 5 6

Cwmcarn Visitor Survey Questionnaire 2003

16

11. Thisisa Forestry Commission wood/ forest.
On a scale of 1 to 5, where 1 means very good
and 5 means very poor, how would you rate the
management of thiswood/ forest?

CircleOne
Very Good 1
Good 2
OK 3
Poor 4
Very Poor 5
No opinion 6

12. If we could improve just one thing here,
what would that be?

13. To give us an idea of where visitors come
from, can you tell me your postcode?
Yes: Record full postcode

No: Record part postcode if possible, then ask
Ql7a.

13a. (only ask if full postcode not given) Can you
tell meinstead which town or other areayou live
in?

Record name of town or other area (eg.
English/Welsh county, Scottish council area, or
country if from abroad)

14. Do you (or does anyone in your group) have
any disability or special needs?

Circle One

Yes 1 Ask 18a

No 2 Siptoend
14a. What type of special need isit?

Circleall

Sight 1
Hearing 2
Mobility 3
Other 4

Specify

That’sall! Thank you very much for your time.

Please indicate on the next page the age and ethnic
origin of the group - don't ask!



Group size - Please enter number of people in each category in each box
Male Female

Senior Citizens (Age 60+)

Other Adults (Age 25-59)

Y oung Adults (Age 16-24)

Children (Under 16)

Predominantly White

Asian

Afro-Caribbean

Dogs Bicycles
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Appendix 2 CWMCARN VISITOR SURVEY RESULTS 2003

CWMCARN  VISITOR SURVEY - 2003
SFEEFFFEEfffrrffffrffrrf frfrrefrfrrf frreferrreref fefrfrreerees

Weekday ., Weekend . Total .
YFFfffrffff fffffrffffrf fffrffffffffa
» No. » No. » No.
ifffffffffffffffffffffff FEFFFEFEfrrfrf frfffrfrffff™ ffffffffffff%0
,Total 106, 106, 212,

Sfffffffffffffffffffffff FEEFFEFErffr<fffiffffffff<fiffffffrffffc
S EEfffffffffffffffffrf fEffffffrffrerf fefrffrerffeeesffrefrffreererreees

,1. Have you travelled from , Weekday , Weekend \ Total ,
.home today? HEFFfrfffrrff frfffffffffrff frffffffrffffim
, No. , % , No. , % , No. , % \
iffffffffffffffffffffffffffff FEEfEEf ffffrff fffffff frfffff frfffff frfffff
,Yes , 82, 77, 80, 75, 162, 76,
,No ) 24, 23, 26, 25, 50, 24,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffrfffff<ffffff<fifffff<fffffff<fifffff<fffffff<fffffffe

(Only those who have not travelled from home today)

SFEEEEFFEEfffffffffrfffffffrf fEFffrffrffreref fEfFrffrerfeffeesffreerfreerfrreees

,la. What type of . Weekday . Weekend . Total
-accommodation did you stay Efffffff.fffffff fffffff - frrffff frfffff Frfrfrfri
,in last night? , No. , % , No. , % , No. , %

YFFfrrffffrfffffrffffffrffff frfffff frfrfff frffffr frfffff frrreee” fffffff%u
,Bed & Breakfast . 2, 8, 2, 8, 4, 8,
,Hotel » 2, 8, 2, 8, 4, 8,
,Camping/Caravan , 5, 21, 13, 50, 18, 36,
,At friends/relatives , 12, 50, 8, 31, 20, 40,
,Self Catering . 3, 13, 1, 4, 4, 8,
,Total 24, 100, 26, 100, 50, 100,

Sffffffffffffffffffffffffffff<fffffff FREFFFr<fffffff<fffffff<fffffff<fffffffe
S FEEEFFEEEfFfrfffrrfffffffrf fEffffffffrrfrf frfrfrrerfrerfeffrefrrerrerrrrees

,2. How far have you , Weekday \ Weekend \ Total ,
.travelled to get here today *fffffff.fffffff fffffff frfffff frfrfff-frfffff
, No. , % , No. , % , No. , % ”
iffffffffffffffffffffffffffff FEFffff ffffrff fffffff frfffff frfrffr rrffffri
,Up to 5 miles . 51, 48, 45, 42, 96, 45,
,6-15 miles , 38, 36, 41, 39, 79, 37,
,16-25 miles » 7, 7, 7, 7, 14, 7,
,26-50 miles s 6, 6, 4, 4, 10, 5,
,Over 50 miles . 4, 4, 9, 8, 13, 6,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffffffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
STEEFEEEF I rffrfffff fEfffffffffffrr frfrfrrerrrefef-Frerreereerreeees

,3. Main type of transport , Weekday , Weekend , Total ,
.used to get here today YFFFrrffffffff frfffff-frFfrrf fifrfff rrfffifm
, No. , % , No. , % , No. , %

iffffffffffffffffffffffffffff FEFffff frfffff frfffff frffrfff frrreer™ fffffff%
,Car/Van ” 80, 75, 86, 81, 166, 78,

,Minibus/coach , 1, 1, 3, 3, 4, 2,
,Bicycle ” 7, 7, 7, 7, 14, 7,
,On foot ” 17, 16, 10, 9, 27, 13,
,Missing , 1, 1, . . 1, 0,
,Total . 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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CWMCARN VISITOR SURVEY RESULTS 2003

CWMCARN  VISITOR SURVEY - 2003
S FEEEFFEEffFfrffffrffrf fffffrfffrfffrf fEfFfrrefrrrrere fefrfrrefrfrrerees

,4. Have you been to Weekday Weekend Total .
.Cwmcarn before FFEFFrffffrff frfffff-fffffff frfffff-frfrffm
, , No. % , No. , % , No. , % ,
YFFffffffffffffffffffff i fffffff fffffff fffffff frfffff fffffffa
.Yes 82, 77, 85, 80, 167, 79,
.No 23, 22, 21, 20, 44, 21,
,Missing 1, 1, - . 1, o,
,Total 106, 100, 106, 100, 212, 100

SEFFfrffffffrffrffrfffff<fffffff<fffffff<fifffff<fffffff<fffffff<fffffffc

(Those who have been before)

W FFFFFFfffffffrrffffffrrffff frrffrfffrffrrf frrfrfrffereerf Frfeffrerfrefevrees
,4a. How often do you come to, Weekday Weekend Total

,Cwmcarn Forest? YEFfffrf-frfffff fffffff-frfffff frfrfrf-frfrffre
\ , No. , % , No. , % , No. , % \
YEffffrffrfffffrrrffffrfrrff fffffff frfffff frfffff frfffff frfffff frfffff%
,Most days . 11, 13, 5, 6, 16, 10,
,1-3 times a week 18, 22, 4, 5, 22, 13,
,1-3 times a month 29, 35, 30, 35, 59, 35,
,1-3 times a year 21, 26, 39, 46, 60, 36,
,Less often 3, 4, 7, 8, 10, 6,
,Total 82, 100, 85, 100, 167, 100,

SIFfflfffffffffffffffffffffif<fifffff<fffffff<fffffff<fifffff<fffffiff<fffffrfc

WP FEEffffffffffffffrffff frffffffffrffff frffffrfreefrrf.Ferreeefrrerrere

,5. Length of stay Weekday Weekend , Total \

HFFFfrffffrff frffffffffrrff frffffffrffffim
No. % No. % No. %

Yrrrrrrrrrrrrrffffffrffffff fffffff fffffff fffffff frfffff frfffff frffffre
,Missing . 1, 1, . . 1, 0,

,Around 1/2 hr 7, 7, . . 7, 3,
,Around an hour 16, 15, 8, 8, 24, 11,
,Around 2 hrs 45, 42, 34, 32, 79, 37,
,Around 3 hrs 23, 22, 25, 24, 48, 23,
,Around 4 hrs + 14, 13, 39, 37, 53, 25,
,Total 106, 100, 106, 100, 212, 100

SEFfffffffffffffffffiffffffrf<fifffff<fffffff<fffffff<fffffff<fffffff<fffffffe

o FEEffffffffffffffrffff frfffffffffffff frfffffereefrrf.Fefrereefrrerrsee

,6. How did you find out , Weekday Weekend , Total \

,about this woodland? HFFffrffffrff frffffffffrrff frffffffrffffim
No. % No. % No. %

i frffrfffffffff%

,Always known 57, 54, 53, 50, 110, 52,
,Friend 7/ relation 26, 25, 27, 25, 53, 25,
,Road signs 11, 10, 14, 13, 25, 12,
,Forest Enterprise leaflet 2, 2, 2, 2, 4, 2,
,Other leaflet 2, 2, 1, 1, 3, 1,
,Local guide book / map 5, 5, 4, 4, 9, 4,
,Other 2, 2, 5, 5, 7, 3,
,Missing 1, 1, -\ . 1, o,
,Total 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffrfffff<ffffff<fifffff<fffffff<fffffff<fffffff<fffffffe
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Appendix 2 CWMCARN VISITOR SURVEY RESULTS 2003

CWMCARN  VISITOR SURVEY - 2003
Sl fffffffffffffff-frfrffrrrrrfrrf-frrrerreeereereet
,7. What is the main purpose , Weekday . Weekend . Total .
,of your visit today? YFFffffffffrff frfffff ffffrff frfffffffffffs
, , No. , % , No. , % ., No. , % ,
Y fffffrfffffffffffffffff fffffff i fffffff fffffff frfffff frfffff

,Dog walking , 29, 27, 15, 14, 44, 21,
,Other walking . 25, 24, 19, 18, 44, 21,
,Cycling . 7, 7, 9, 8, 16, 8,
,Fresh air/exercise . 14, 13, 19, 18, 33, 16,
,Watch wildlife/birds » 5, 5, 4, 4, 9, 4,
,Relax/picnic ) 9, 8, 20, 19, 29, 14,
,Other . 15, 14, 20, 19, 35, 17,
,None . 2, 2, - -, 2, 1,
,Total . 106, 100, 106, 100, 212, 100,

SEFffffffffffrffffffffffeffiff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEFFEEfffffffffrfffffffrf fEFffrffrffrerf fEFrffrerffeeesffrefrfreerefreees

,8. Have you seen the Forest , Weekday . Weekend . Total

,Drive leaflet? YEFfffff-frfffff frffffr-frfffff rrfrffr-frffffrs
\ , No. , % , No. , % , No. , % ,
Yrrrrrrrrrrrrrffffffffffff i ffffff fffffff frfffff frfffff frffffr
,Yes , 70, 66, 90, 85, 160, 75,
,No \ 36, 34, 16, 15, 52, 25,
,Total , 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffffffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

(Only those who said yes to seeing the leaflet)
S FEEEFFEEffFrrfffrfffffrffrf ffffrffrfrrfff frfffrrfrfrrrff rrfffrerfrferreet

,8a. What do you think of the, Weekday . Weekend . Total .
.quality of the Forest Drive }fffffff.fffffff fffffff frfffff frfffff..rrfrffr
,leaflets? , No. , % , No. , % , No. , % .
Y ffrffrfrfffrffffffrffrff fffffff frfffff fffffff frfffff frfffff frfffff
,Very Good \ 59, 84, 51, 57, 110, 69,
,Good , 10, 14, 34, 38, 44, 28,
»0K » 1, 1, 5, 6, 6, 4,
,Total \ 70, 100, 90, 100, 160, 100

SEFffffffffffffffffffrffffffrf<fffffff<fffffff<fffffff<fffffff<fffffff<fffffffe
S FEEEFFEff i rfffffrffrf fEfffrrfffrrfff frfffrrfrfrerfff rrfffrererfrreet
,9. Have you used the Forest , Weekday . Weekend . Total .
.Drive today? YFFFrfffffffff frfffff-frFfrrf fifrfff rrfffif
, , No. , % , No. , % . No. , % ,
Y i fffffff fffffff frfffff frffffr frffffr

.Yes . 50, 47, 85, 80, 135, 64,
.No , 56, 53, 21, 20, 77, 36,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

(OFf those who have used the Forest Drive today)

S EEEEFF i fffffffffffffrf fEffffffrffrerf fEfrffrerfreeesrfrefrferrerefreees

,9a. Did you find the welcome, Weekday , Weekend , Total \
.at the wardens pay kiosk HFFffrfffrrff frffffffffrfff frffffffrffffim
, INFORMATIVE? , No. , % , No. , % , No. , % ,
i i rfffffrffff i ffffff fffffff fFfffff fffffff frfffffh
.Yes . 37, 74, 55, 65, 92, 68,
-No » 1, 2, 4, 5, 5, 4,
,Don"t know , 12, 24, 26, 31, 38, 28,

,Total , 50, 100, 85, 100, 135, 100,
SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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(OF those who have used the Forest Drive today)
o FEEFfffffffffffrrrffff frffrfrffffffff Frfffffrfreefrrf. FEfrreererefreee

,9a. Did you find the welcome, Weekday . Weekend . Total .
.at the wardens pay kiosk:  Ffffffff. fffffff fffffff FEfffff Frfrfff.Frffffri
,WELCOMING? , No. , % , No. , % , No. , %
Yfrrrrrrrrrrrrrffffffffffff fffffff fffffff frfffff frfffffr frfrrrf™ fffffff%u
,Yes , 44, 88, 69, 81, 113, 84,
,No ” . - 4, 5, 4, 3,
,Don"t know , 6, 12, 12, 14, 18, 13,
,Total , 50, 100, 85, 100, 135, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

(Of those who have used the Forest Drive today)
S fffffffffffffff fffffffffffffff rrffrferrffreef.rrffrferrrfrffeeet

,9a. Did you find the welcome, Weekday , Weekend \ Total \
.at the wardens pay kiosk HEFFfrfffrrff frfffffffffrff frffffffrffffim
,FRIENDLY? , No. , % , No. , % , No. , % ,
i rfffffrffff i frffff fffffff fFfffff fffffrf frfffffh
.Yes . 45, 90, 75, 88, 120, 89,
-No » . - 1, 1, 1, 1,
,Don"t know , 5, 10, 9, 11, 14, 10,
,Total 50, 100, 85, 100, 135, 100,

Sffffffffffffffffffffffffffff<fffffff FEFEEEf<fffffff<fffffff<fffffff<fffffrfe

(OFf those who have used the Forest Drive today)
S FEEEFFEff i fffffrffrf fffffrrfffrrfff frfffrrfrfrrrff rrfffrrrfrfrreet

,9b. Did you see any of the , Weekday . Weekend . Total .
.wood carvings and sculpturestfffffff.fffffff fffffff - frfffff frfffff.rrfrrfre
,on the forest drive? , No. , % , No. , % , No. , %
YFfffrfffffffrffffffrfrfrrrf frfffff frfffff fifrfff frffffi rfrferfe™ fffffff%
,Yes \ 40, 80, 76, 89, 116, 86,
,No » 9, 18, 9, 11, 18, 13,
,Missing ” 1, 2, - . 1, 1,
,Total 50, 100, 85, 100, 135, 100,

Sffffffffffffffffffffffffffff<fffffff<fffffff<fffffff<fffffff<fffffff<fffffffCE

(Those who used the forest drive and saw the carvings and sculptures)

SFEEEEFFEEfffffffffrfffffffrf fEFffrffrffrere fEfFrffrerfffeesffreerfreererreees

,9c. How would you rate wood , Weekday . Weekend . Total
-carvings and sculptures on Ffffffff. fffffff fffffff fffffff fIfrfff.Frffifri
,the Forest Drive ? , No. , % , No. , % , No. , %
Yrrrrrrrrrrrfrrffffffffffff fffffff fffffff frfffff frfffff frfrrrf™ fffffff%u
,Very Good . 25, 63, 49, 64, 74, 64,
,Good ” 13, 33, 25, 33, 38, 33,
,O0K , 1, 3, 2, 3, 3, 3,
,No Opinion ” 1, 3, . 1, 1,
,Total 40, 100, 76 100, 116, 100,

Sffffffffffffffffffffffffffff<fffffff<fffffff<fffffff<fffffff FEFFFFfF<ffffffC
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Sl fffffffffffffff frfrffrrfrrrrrf-frrrerreeereeres
,10. Rate facilities used . Weekday . Weekend . Total .
.here: Picnic Area YFFffffffffrff frfffff ffffrff frfffffffffffs
, , No. , % . No. , % ., No. , % ,
Y fffffrfffffffffffffffff fffffff i fffffff fffffff frfffff frfffff

,Very good , 27, 25, 24, 23, 51, 24,
,Good . 44, 42, 54, 51, 98, 46,
,OK , 5, 5, 11, 10, 16, 8,
,Not used , 30, 28, 17, 16, 47, 22,
,Total . 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
S fffffffffffffffrf fEffffffrffrerf fEfrffrerffeeesffrefrfreererreees

,10. Rate facilities used , Weekday , Weekend \ Total \
.here: Toilets YFFFFrrffffffff frfffff-frFfrff fffffffrrfffffa
\ , No. , % , No. , % , No. , % .
Y FFfrrrffrffffffffrffffffff fffffrf fffffff fffffff fffffff frffrfff frffffre
,Very good . 24, 23, 16, 15, 40, 19,
,Good , 45, 42, 36, 34, 81, 38,
,OK . 17, 16, 22, 21, 39, 18,
,Poor » 3, 3, 6, 6, 9, 4,
,Not used , 17, 16, 26, 25, 43, 20,
,Total , 106, 100, 106, 100, 212, 100

SEFffffffffffffffrfffrfffffff<fffffff<fffffff<fffffff<fffffff<fffffff<fffffffe
S fffffffffffffffff fffffffffffffff-frfrffrrrrrefrf Frrrrreerrrrereet
,10. Rate facilities used \ Weekday . Weekend . Total .
-here: Playground YFFffffffffrff frfffff ffffrff frfffffffffffs
, ., No. , % , No. , % . No. , % ,
Y i fffffff fffffff frfffff frffffr frffffr

.Very good . 7. 7, 9, 8. 16, 8.
,Good . 2, 2, 17, 16, 19, 9,
,0K . 3, 3, 3, 3, 6, 3,
.Not used . 94, 89, 77, 73, 171, 81,
,Total . 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffffffff<fifffff<fifffff<fifffff<fifffff<fffffff<fffffffe
S EEEEFFEEfffffffffffffffffrf fEffffffrffrerf fefrffrerfreeesffrefrereererreees

,10. Rate facilities used: \ Weekday , Weekend \ Total \
. Information Boards YFFFrrffffffff frfffff-frrfrrf fffrfff rrfffif
\ , No. % , No. , % , No. % \
Y Fffrrrffrffffffffrffrfffff fffffrf fffffff fffffff fffffff frfffff frffffre
,Very good . 12, 11, 13, 12, 25, 12,
,Good , 18, 17, 19, 18, 37, 17,
,OK . 8, 8, 15, 14, 23, 11,
,Poor , - - 1, 1, 1, 0,
,Not used , 67, 63, 56, 53, 123, 58,
,Missing . 1, 1, 2, 2, 3, 1,
,Total . 106, 100, 106, 100, 212, 100,

SIFffffffffffffflffffffffffff<fifffff<fffffff<fffffff<fifffff<fffffiff<fffffrfc
W FFFFFFEEffrfffffffffffrffff frffffffffrffff frfffffrreefrrf.rerrereefrrefrrsre
,10. Rate facilities used , Weekday , Weekend , Total \
.here: Car Park HFFffrfffrrff frffffffffrfff frffffffrffffim
” , No. , % , No. , % , No. , % ”
i i rfffffrffff i ffffff fffffff fFfffff fffffff frfffffh

,Very good . 46, 43, 39, 37, 85, 40,
,Good , 35, 33, 40, 38, 75, 35,
,0K ” 5, 5, 15, 14, 20, 9,
,Not used . 20, 19, 12, 11, 32, 15,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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Sl fffffffffffffff-frfrffrrrrrfrrf-frrrerreeereereet
,10. Rate facilities used . Weekday . Weekend . Total .
-here: Road Signs YFFffffffffrff frfffff ffffrff frfffffffffffs
, , No. , % , No. , % ., No. , % ,
Y fffffrfffffffffffffffff fffffff i fffffff fffffff frfffff frfffff

,Very good , 44, 42, 39, 37, 83, 39,
,Good . 34, 32, 40, 38, 74, 35,
,OK , 8, 8, 18, 17, 26, 12,
,Not used , 20, 19, 9, 8, 29, 14,
,Total . 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
S fffffffffffffffrf fEffffffrffrerf fEfrffrerffeeesffrefrfreererreees

,11. Rate the management of , Weekday , Weekend \ Total \
,this wood/forest? YFFFFrrffffffff frfffff-frFfrff fffffffrrfffffa
\ , No. , % , No. , % , No. % \
Y FFfrrrffrffffffffrffffffff fffffrf fffffff fffffff fffffff frffrfff frffffre
,Very Good . 63, 59, 51, 48, 114, 54,
,Good , 32, 30, 37, 35, 69, 33,
,OK . 5, 5, 13, 12, 18, 8,
,Missing . 6, 6, 5, 5, 11, 5,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffrffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

W FFFFFFffffffffrffffffrffrff frfffrfffrffrrf frrefrrrffrreerf Frfrfererfrefevrees
,14. Do you have any . Weekday . Weekend . Total

~disability or special needs tfffffff.fffffff fffffff - frfffff frfrfff-frfrffre
\ , No. , % , No. , % , No. , % \
Y ffrrfrfrfffrrrrfffrfrrff fffffff frfffff fffffff frfffff frfffff frfffff
,Yes ” 27, 25, 17, 16, 44, 21,
,No . 78, 74, 88, 83, 166, 78,
,Missing . 1, 1, 1, 1, 2, 1,
,Total , 106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

(Only those with a special need - Includes multiple responses)

STEEEEFFEEf i fffffffffffrffffrf fEffffffrffreref feffffrerfreersffrfefrefeererreees

,14a. What type of special need is, Weekday \ Weekend , Total \
it YFFFFrrf fffffff frfffff-frfrrrf fffrfff frfffffm
» , No. % , No. , % , No. , % \
i rffffrrffffrffff fffffrf fFfrffff fffffrf fffffff fffffrf frrffffe
.Sight » - - 1, 5, 1, 2,
,Hearing \ 10, 36, 8, 40, 18, 38,
,Mobility , 10, 36, 8, 40, 18, 38,
,Other , 6, 21, 3, 15, 9, 19,
,Missing ” 2, 7, . - 2, 4,
,Total , 28, 100, 20, 100, 48, 100

SEFfFfffffffrfffffffffffffffffffff<fifffff<fffffff<fffffff<fifffff<fffffff<fffffffe
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Group size

SFEEEEFFEEfffrfffffffffffffrffffrf fEFffrferffrersf fefrffrerfferersffreerefeerfrreees

,Number in Group

Weekday . Weekend . Total

YCFfffrf-frfffff fffffff-frfffff frfrfrf-frfrffre
\ , No. , % ., No. , % , No. , % \
Y fffrrrrrfffrrrfrfffrfrrffffff fffffff  fffffff  frfffff frfffff frffffi frffffr
,1 . 22, 21, 1, 1, 23, 11,
,2 49, 46, 29, 27, 78, 37,
,3 10, 9, 14, 13, 24, 11,
,4 15, 14, 29, 27, 44, 21,
,5 5, 5, 13, 12, 18, 8,
,6 or more 5, 5, 20, 19, 25, 12,

,Total

SEFfFfffffffrfffffffffffffffffffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEFFFEfffffffffrfffffffrf fEFffrfrfrffreref fEfrffrerfffeesffrefrfreererreees

106, 100, 106, 100, 212, 100,

,Number of Males Weekday . Weekend . Total
YEEfrfff-frfffff frffffr-frfffff frfrffr-frffffre
\ , No. , % , No. , % , No. , % ,
Yrrrrrrrrrrrrrffffffrfffff fffffff fffffff fffffff frfffff frfffff frffffr
,0 , 13, 12, 5, 5, 18, 8,
.1 57, 54, 33, 31, 90, 42,
.2 27, 25, 36, 34, 63, 30,
.3 6, 6, 19, 18, 25, 12,
.4 2, 2, 11, 10, 13, 6,
.5 1, 1, 1, 1, 2, 1,
,6 or more . . 1, 1, 1, o,
,Total 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffrfffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
ST Effffffrffffffff fEfffffffffrfrr frfrfrrfrrrefef Frerreereerrreees

,Number of Females

Weekday . Weekend . Total

YEFfffrf-frfffff fffffff-fefffff frfrfrf-frfrffrt
No. , % , No. , % , No. , %

i frfffffffff i fffffff frffffffffffff frfffffh

,0

A WN P

,5
,6 or more
,Total

26, 25, 9, 8, 35, 17,
a7, 44, 33, 31, 80, 38,
23, 22, 31, 29, 54, 25,
7, 7, 23, 22, 30, 14,
1, 1, 7, 7, 8, 4,
2, 2, 2, 2, 4, 2,
-s -s 1, 1, 1, 0,
106, 100, 106, 100, 212, 100

SEffrfffrffrffffffrfffffrffr<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
S FEEEFFEEffFrrffffrfffffffrf fEffffffffrrfrf frfrfrrerfreefeffrfefrrerrererrees

,Number of Senior Citizens . Weekday . Weekend . Total

,(60+)

YErrrf - frrrfff frfffff frfffff frfffff-fifffff
No. , % , No. , % , No. , %

i fffffffffff fffffff fffffff fffffff Frfffff fEfffff frfffffh

,0

A WON P

.5
,6 or more
,Total

60, 57, 70, 66, 130, 61,
12, 11, 6, 6, 18, 8,
25, 24, 19, 18, 44, 21,
3, 3. 1, 1, 4, 2,
4, 4, 9, 8, 13, 6,
1, 1, 1, 1, 2, 1,
1, 1, - . 1, 0,

106, 100, 106, 100, 212, 100,

SEfffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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S FEEEFFEEfffrrfffrffffffffrf fEffffrfrfrrerf frfrfrrerfrerfffrfefrrerrererrreets

,Number of Adults (25-59) Weekday Weekend . Total .
YFFffffffffrff frfffff ffffrff frfffffffffffs
, , No. , % , No. , % ., No. , % ,
Y ffffrfffffffffffffffff fffffff i fffffff fffffff frfffff frfffff
,0 , 39, 37, 34, 32, 73, 34,
.1 26, 25, 5, 5, 31, 15,
,2 34, 32, 44, 42, 78, 37,
»3 2, 2, 6, 6, 8, 4,
.4 , 4, 4, 13, 12, 17, 8,
-5 » “s -s 1, 1, 1, 0,
,6 or more » 1, 1, 3, 3, 4, 2,
,Total 106, 100, 106, 100, 212, 100

SEFffrfffrffrffffffffffffrffr<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
S fffffffffffffffrf fEffffffrffrerf fefrfrrerffeeesffrefrfreereereees

,Number of Young Adults (16- , Weekday Weekend Total \
.24) HEEffrffffrff frfffffffffrff frffffffrffffim
, , No. , % , No. , % , No. , % ”
i frffffrffff i ffrffff fffffff  fFfffff fffffrf frfffffh
,0 , 88, 83, 78, 74, 166, 78,
,1 13, 12, 13, 12, 26, 12,
,2 5, 5, 10, 9, 15, 7,
.3 2, 2, 2, 1,
-4 . - 3, 3, 3, 1,
,Total 106, 100, 106, 100, 212, 100

SIffffffflffffffffffiffffrfffl<ffffff<fifffff<fifffff<fifffff<fifffff<fffffffe
Sl fffffffffffffff frfrffrffffrfrf frfrferrrerrrrert
,Number of Children (under Weekday Weekend . Total .
.16) YErrrf frrffff frfffff frfffff frfffff fifffff

No. , % No. , % No. , %

i rfffffffff i e e FffffffEffrff frfffffh

,0 . 89, 84, 57, 54, 146, 69,
.1 . 12, 11, 15, 14, 27, 13,
,2 . 4, 4, 21, 20, 25, 12,
.3 . 1, 1, 11, 10, 12, 6,
,4 \ . ., 1, 1, 1, 0,
,6 or more . . . 1, 1, 1, 0,
,Total 106, 100, 106, 100, 212, 100

SEFffffffffffffffffffffrfffff<ffffff<fifffff<fffffff<fifffff<fffffff<fffffffe
ST rfffrffffffff fEffffffrffffff frrrfrrerrrefef Frerreereerrreees

,Number of Senior Citizens Weekday Weekend Total .
.Male (60+) YErrrr frfrfff frfffff frfffff frfffff fifffff
. , No. , % No. , % , No. , % .
Y ffrffrfrfffrfrffffrffrff fffffff frfffff frfffff frfffff frfffff frfffff
,0 ” 66, 62, 71, 67, 137, 65,
.1 32, 30, 23, 22, 55, 26,
,2 6, 6, 12, 11, 18, 8,
.3 1, 1, 1, 0,
.5 1, 1, - - 1, 0,
,Total 106, 100, 106, 100, 212, 100,

SEIffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

26



Appendix 2 CWMCARN VISITOR SURVEY RESULTS 2003

CWMCARN  VISITOR SURVEY - 2003

S fffffffffffffffrf fEffffffrffrerf fefrffrerfreeesrfrefrfrrererreees

,Number of Senior Citizens , Weekday ) Weekend \ Total ,
.Female (60+) HFFffrffffrff frffffffffrrff frffffffrffffim
\ , No. , % , No. , % , No. , % \
i rfffffrffff i ffrffff fffffrf  fffffff fffffrf frfffffh
,0 , 67, 63, 7, 73, 144, 68,
,1 31, 29, 18, 17, 49, 23,
,2 7, 7, 10, 9, 17, 8,
3 - - 1, 1, 1, 0,
-5 » 1, 1, “s - 1, 0,
,Total , 106, 100, 106, 100, 212, 100

SEFffffffffffffffffffffrfffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
ST Efffffffffffffff fEfffffffffrfrr frrrfrferrrefef-Frerreereerrreees

,Number of Other Adults Male , Weekday . Weekend . Total

-(25-59) YFFffffffffrff frfffff ffffrff frffffffrffffm
, , No. , % , No. , % . No. , % ,
Y i fffffff fffffff fffffff frffffr rrffffr
.0 . 54, 51, 40, 38, 94, 44,
.1 40, 38, 41, 39, 81, 38,
,2 10, 9, 19, 18, 29, 14,
,3 2, 2, 5, 5, 7, 3,
.4 , - - 1, 1, 1, 0,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fffffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEFFFEfffffffffrfffffffrf fEFfffffrffrere fEFrffrerfefreesffreerfreerereeees

,Number of Other Adults . Weekday . Weekend . Total
.Female (25-59) YEFrffff-frfffff frffffr-frfffff rrfrffr-frffffr
, , No. , % , No. , % , No. , % »
Yrrrrrrrrrrrrrrffffffffffff fffffff fffffff fffffff frfffff frfffff frffffr
,0 , 61, 58, 41, 39, 102, 48,
.1 36, 34, 45, 42, 81, 38,
,2 8, 8, 16, 15, 24, 11,
>3 - - 3, 3, 3, 1,
.4 \ 1, 1, 1, 1, 2, 1,
,Total , 106, 100, 106, 100, 212, 100

SEffrfffrffrfffffrffffffrffr<fifffff<fifffff<fffffff<fffffff<fffffff<fffffffe
S ffffffffffffffrf fEffffffrffrerf fefrfrrerfffeesffrefrfrrererreees

,Number of Young Adults Male , Weekday , Weekend , Total \
-(16-24) HFFffrffffrff frffffffffrrff frffffffrffffim
. , No. , % , No. , % , No. , % ”
i ffffffrffff i ffrffff fffffff ffrffff fffffrf frrffffk
,0 , 94, 89, 89, 84, 183, 86,
,1 , 11, 10, 10, 9, 21, 10,
,2 , 1, 1, 6, 6, 7, 3,
.3 , - - 1, 1, 1, 0.
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffrfffffffffffffiff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEFFEEfffffffffrfffffffrf fEFffrffrffreref fEFrrfrerfefeeesffrefrfreerfrreees

,Number of Young Adults . Weekday . Weekend . Total

.Female (16-24) YEFffff-frfffff frffffr-frfffff rrfrffr-frffffre
. , No. , % , No. , % , No. , % ,
Yrrrrrrrrrrrrfrffffffffffff i ffffff fffffff frfffff frfffff frffffr
,0 , 96, 91, 85, 80, 181, 85,
,1 ” 10, 9, 16, 15, 26, 12,
,2 s - - 5, 5, 5, 2,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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S fffffffffffffffrf fEffffffrffrerf fefrffrerfreeesrfrefrfrrererreees

,Number of Male Children , Weekday ) Weekend \ Total ,
-(under 16) YFFErfrffffrrf frffffffrffrff frfffff-rfrffim
\ , No. , % , No. , % , No. , % \
i rfffffrffff i ffrffff fffffrf  fffffff fffffrf frfffffh
,0 , 97, 92, 75, 71, 172, 81,
,1 , 7, 7, 15, 14, 22, 10,
,2 , 2, 2, 15, 14, 17, 8,
.4 » - - 1, 1, 1, 0,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffrffffffffffrffiff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEFFEEfffffffffrfffffffrf fEFffrffrffreref fEfFrffrerffeeesffreerfreererreees

,Number of Female Children . Weekday . Weekend . Total .
-(under 16) YEEFFfff-fffffff frfffff - frfffff frfrrfff-frfrfffee
\ , No. , % , No. , % , No. , % ,
Yrrrrrrrrrrrrfffffffffffff i fffffff fffffff frfffff frfffff frffffr
,0 , 94, 89, 70, 66, 164, 77,
.1 , 12, 11, 21, 20, 33, 16,
2 » - - 14, 13, 14, 7,
>3 - - - 1, 1, 1, 0,
,Total \ 106, 100, 106, 100, 212, 100

SEFffffffffffrfrfffffffrfffff<flfffff<fifffff<fifffff<fifffff<fffffff<fffffffe
S EEEEFFEEffFfrfffrffffffffrf fEffffrfffrrfrf frfrfrrerfreref frfefrrrrerrrrees

,Number of Dogs . Weekday . Weekend . Total .

YFFffffffffrff frfffff ffffrff frfffffffffffm
, ., No. , % , No. , % . No. , % ,
Yffrrrffffrffffffffffffffff i ffffff fffffff frfffff frfffff frffffr
.0 . 62, 58, 67, 63, 129, 61,
.1 34, 32, 31, 29, 65, 31,
,2 8, 8, 7, 7, 15, 7,
,3 1, 1, 1, 1, 2, 1,
.4 s 1, 1, - - 1, o,
,Total , 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe
SFEEEEfFEEfffffffffrfffffffrf FEFffrffrffreref fefFrffrerffeeesffreerfreerefreees

,Number of Bicycles . Weekday . Weekend . Total .
YEEFFfff-fffffff frfffff - frfffff frfrrfff-frrfffee
, , No. , % , No. , % , No. , % ,
Yrrrrrrrrrrrrrrffffffffffff fffffff fffffff fffffff frfffff frfffff frffffre
,0 , 89, 84, 91, 86, 180, 85,
.1 5, 5, - - 5, 2,
2 8, 8, 8, 8, 16, 8,
>3 3, 3, 1, 1, 4, 2,
.4 » - - 5, 5, 5, 2,
>0 » 1, 1, - - 1, 0,
,6 or more \ . . 1, 1, 1, o,
,Total ” 106, 100, 106, 100, 212, 100

SEFffffffffffffffffffffrffrff<ffffff<fifffff<fffffff<fifffff<fffffff<fffffffe
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Sl fffffffffffffff-frfrffrrrrrfrrf-frrrerreeereereet
,Number of Predominatly White, Weekday . Weekend . Total .
.People YFFffffffffrff frfffff ffffrff frfffffffffffs
, , No. , % , No. , % ., No. , % ,
Y fffffrfffffffffffffffff fffffff i fffffff fffffff frfffff frfffff

,0 . 5, 5, 12, 11, 17, 8,
,1 21, 20, 1, 1, 22, 10,
,2 45, 42, 29, 27, 74, 35,
,3 11, 10, 14, 13, 25, 12,
.4 . 14, 13, 27, 25, 41, 19,
.5 \ 5, 5, 10, 9, 15, 7,
,6 or more ” 5, 5, 13, 12, 18, 8,
,Total . 106, 100, 106, 100, 212, 100

SEFfffffffffffffffffrffffffrf<fifffff<fffffff<fffffff<fffffff<fffffff<fffffffe
WP FEEffffffffffffffrffff frfffffffffffff frfrfrfrreefrrf.FErreeeferesrrsre
,Number of Non White , Weekday , Weekend \ Total \

HEEffrffffrff frfffffffffrff frffffffrffffim
, , No. , % , No. , % , No. , % ”
i frffffrffff i ffrffff fffffff  fFfffff fffffrf frfffffh

,0 . 104, 98, 93, 88, 197, 93,
>1 1, 1, 1, 1, 2, 1,
,2 1, 1, 1 0,
,3 1 1 1 0,
,4 1 1 1 0,
,5 3 3 3 1,
,6 or more . - ., 7, 7, 7, 3.
,Total . 106, 100, 106, 100, 212, 100,

SEFffffffffffffffffffffefffff<fifffff<fifffff<fffffff<fifffff<fffffff<fffffffe

29



