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1 Executive summary 

1.1 Quality of Visitor Experience research  

BMG Research has been commissioned to undertake a Quality of Visitor Experience 

(QoE) survey on behalf of the Forestry Commission and from 2010-2013 will conduct 

approximately 10,000 surveys across fifty forest sites in England and Wales.  

In 2010, BMG conducted interviews at twenty forest sites in England and Wales, 

including ten high usage sites in England and three high usage, four medium usage 

and three low usage sites in Wales.  

This report summarises findings from 4 interviews completed with visitors to Cwm 

Saebren, and 177 interviews completed with residents in the surrounding area from 

2010-11. 

1.2 Awareness of Cwm Saebren woodlands 

The majority of residents were aware of Cwm Saebren, and almost all who were 

aware of it knew the forest is open to the public. However, most were unsure who 

manages the forest.  Just one in ten did not know there was a forest in the area. 

1.3 Visiting the forest 

1.3.1 Profile of visiting among residents 

Around four in ten residents had visited Cwm Saebren in the past 12 months, and 35-

54 year olds were particularly likely to have done so.  Of those who had visited in the 

past year, over half said they visit at least monthly. 

Four in ten residents surveyed had visited prior to the past 12 months, and around 

half of this group had visited in the past two to five years. Around two in ten residents 

had never visited the site.   

1.3.2 Profile of visitors  

Among those who were surveyed at the site, three out of four were male and aged 

over 55 years, and all were visiting alone or in pairs and without children.  

All visitors surveyed were visiting as part of a day trip less that was than three hours 

away from home. 

1.4 Perceptions of the site 

Almost all residents said the site was excellent, very good or good, and visitors 

interviewed at the site also provided positive ratings of the woodlands. 

Residentsô and visitorsô favourite things about Cwm Saebren were the beautiful 

scenery and views, peace and tranquillity, and the walks, paths and trails available at 

the site.   

A number of visitors felt that improving roadways or providing more benches / seats 

would enhance their enjoyment of the site, and furthermore a small number said that 
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motorbikes or wild animals at the site had interfered with their enjoyment of the site in 

the past. 

Almost all residents rated Cwm Saebren as excellent or very good in terms of how 

safe and welcoming it is, and few felt it was fair / poor on this aspect.  A very small 

number mentioned litter problems, dogs not being kept under control or problems 

with drugs / alcohol as reasons for the site not being safe and welcoming. 

Most residents said they would recommend the site as a place to visit to a friend or 

relative, and visitors provided similar responses here. 

1.5 Promoting the site to visitors 

Among residents who visit infrequently, the most common reasons for not visiting 

more often were ónot having enough timeô or health / disability issues.  Respondents 

who had never visited were most likely to say this was because they ódonôt really like 

that sort of thingô, although a quarter said they didnôt know about the site. 

The majority of both infrequent visitors and non-visitors say there is nothing that 

would encourage them to visit more often.  However infrequent visitors were more 

likely to say they would visit if there was a play area, whilst non-visitors were more 

likely to say that an information leaflet about the site would encourage them. 

1.5.1 Uptake of leisure activities 

A notable proportion of residents said they take part in walking activities, and 

residents generally said they use woodland or forest elsewhere for this, so there is a 

propensity among respondents to visit forests. 

Popular activities residents had undertaken at Cwm Saebren in the past included 

walking, admiring the views and bird watching.  All visitors who were interviewed at 

Cwm Saebren had taken part in walking activities. 

A minority of residents said they would take part in activities such as dog walking or 

walking on a sign-posted trail if there was somewhere local they could do so, 

however most of those surveyed were not interested in this.  
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2 Introduction 

2.1 Background  

Forestry Commission Wales acts as the Welsh Assembly Governmentôs (WAG) 

Department of Forestry, advising on the development of forestry policy and its 

implementation, and encouraging sustainable woodland management within the 

private sector. FCW is also responsible for managing a 124,000 hectare woodland 

estate on behalf of the Welsh Assembly Government. Each year in Wales, 

somewhere in the region of 4 million visits are made to this estate, including 0.5 

million to sites with visitor centres. 

The provision of a quality visitor experience is vital in encouraging both new and 

repeat visitors to the forests. Maintaining or improving the quality of experience at 

Forestry Commission managed sites is part of a wide-ranging programme of work by 

the Forestry Commission to encourage the development and promotion of woodland 

access throughout England and Wales, developing suitable infrastructure and well 

managed woodlands that feel safe and welcoming to visitors. 

As part of this programme of work, BMG Research was commissioned to undertake 

a Quality of Visitor Experience (QoE) survey at selected sites across Wales. The 

aims of the survey are as follows:  

 To provide the Forestry Commission with information on the quality of visitor 

experience at each site;  

 To use a set of standard questions so that the quality of visitor experience at 

each site can be scored, benchmarked and tracked over time;  

 To use a set of tailored questions at each site to give information on how the 

visitor experience at that particular site could be improved;  

 At lower usage sites only, to conduct an additional survey of residents in the 

immediate area of the site, in order to provide information on how greater usage 

of the site could be encouraged. 

2.2 Research programme  

2.2.1 2010-2013 programme 

Between 2010 and 2013, BMG will conduct around 10,000 surveys across 50 forest 

sites in England and Wales.  All selected sites in England are high usage, but sites in 

Wales will include a mix in terms of low, medium and high usage sites.  All interviews 

are conducted face-to-face with interviewers based at key forest access points, and 

conducting interviews with visitors who are coming to the end of their visit.  

Interviewing days are spread by season, day of the week and time of day, in order to 

capture the views of a range of visitors.  For low usage forests (all of which are in 

Wales), on-site interviewing is supplemented with surveying of local residents to 

explore levels of usage and any barriers to accessing the site. 
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2.2.2 2010 programme 

In 2010, BMG Research conducted interviews at twenty forest sites, including ten 

high usage sites in England: 

 Hamsterley; 

 Whinlatter; 

 Grizedale; 

 Cannock Chase; 

 Sherwood Pines; 

 Salcey; 

 Wendover; 

 Alice Holt; 

 Westonbirt; 

 Beechenhurst. 

In Wales, interviews were conducted at ten sites, which were mixed in terms of level 

of usage: 

 Coed y Brenin (High usage); 

 Newborough (High usage); 

 Garwnant (High usage) 

 

 Gwydyr (Medium usage); 

 Whitestone (Medium usage); 

 Hafren (Medium usage); 

 Moel Famau (Medium usage); 

 

 Gethin (Low usage); 

 Llan Wynno (Low usage); 

 Cwm Saebren (Low usage). 

At Cwm Saebren, just 4 visitors were interviewed on site on 10th August 2010, and an 

additional 177 interviews were completed with residents in the surrounding area. 

2.3 Report 

This report summarises results of the survey undertaken at and around Cwm 

Saebren during 2010-2011, and includes findings from the resident and visitor 

survey.  Where differences are statistically significant1 this has been highlighted in 

the text. 

In some instances, respondents who answered ódonôt knowô or who did not answer 

the relevant question have been excluded from the sample to ensure comparability of 

responses across different elements within each site, and across different sites, 

                                                

 
1
 At 95% level of confidence 
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which results in a reduced sample base. The title of each table or graph will state 

whether data has been run on all responses, or if certain responses have been 

removed (valid responses only). 

Results have been presented rounded to 0 decimal places, which may mean that in 

the reporting of percentages, some percentages may not add up to exactly 100%.  

For example, if there are 48.5% of males and 51.5% of females, these figures would 

be rounded up to 49% and 52%, totalling 101%.  This explains the instances where 

summary text does not match a graph or table it is referring to. 

Sections 3 to 6 of this report present the main findings from the survey.  Appendix 1 

provides a copy of the questionnaire. 
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3 Awareness of the forest  

3.1 Awareness of Cwm Saebren Forest 

Residents were asked if they were aware of a forest in the area called Cwm Saebren. 

The majority said they were aware of Cwm Saebren (67%), and a further 24% were 

aware of a forest, but did not know it was called Cwm Saebren. Around one in ten 

(9%) were unaware of a forest in the area.     

Figure 1: Q1. Awareness of the forest (All residents) 

 
Sample base: 177 

3.2 Accessibility of the forest 

Of those who were aware of the forest, over eight in ten (84%) were aware that it is 

open to the public.  One in six (17%) said they were not aware of this. 

Figure 2: Q2. Awareness of accessibility (All those aware of the forest) 

 
Sample base: 161 

 

  

67%

24%

9%

Yes and know its called Cwm Saebren

Yes but did not know it is called Cwm Saebren

No

84%

17%

Yes

No
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3.3 Awareness of forest management 

The majority of residents who were aware of the forest were unsure who manages it 

(65%).  Around three in ten knew that Cwm Saebren is managed by the Forestry 

Commission (32%).   

Figure 3: Q3. Residentsô understanding of who is responsible for managing Cwm 
Saebren forest (All those aware of the forest) 

Sample base: 161 

  

65%

32%

1%

1%

2%

Don't know

Forestry Commission

Local authority

Privately managed

Not provided
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4 Visiting the forest 

4.1 Profile of visiting among residents 

4.1.1 Levels of visiting  

Residents who were aware of the forest were asked whether they have ever visited 

Cwm Saebren.  Four in ten (42%) had visited during the past 12 months, and a 

similar proportion (40%) had visited before but not during the past 12 months.  

Around one in five said they had never visited the site (18%). 

Figure 4: Q4. Whether residents have ever visited Cwm Saebren woodland site (All 
residents)  

Sample base: 161 

Those aged 35-54 (71%) and the economically active (56%), as well as óEmpty 

Nestersô (60%) and óFamiliesô (55%) were more likely to have visited the site in the 

past 12 months. 

  

42%

40%

18%

Yes - have visited during past 12 months

Have visited before but not during past 12 months

No - have never visited the site
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4.1.2 Last visit to the site 

Residents who had not visited Cwm Saebren in the past year were asked when they 

last visited.   

Three in ten (30%) had visited the site in the past two years, whilst a further 19% had 

visited in the past five years.  Close to half (48%) last visited longer ago than this. 

Figure 5: Q6. Length of time since last visit (where residents had not visited in the 
past 12 months) 

Sample base: 64 

4.1.3 Frequency of visits 

All residents who said they had visited Cwm Saebren in the past 12 months were 

asked how often they visit the site.  

Most said they visited Cwm Saebren fairly regularly.  Four in ten (41%) said they visit 

at least weekly, one in five visit at least monthly (21%) and a third (34%) visit at least 

yearly. 

Figure 6: Q5. Frequency of visits (Where visited site before) 

 
Sample base: 68 

30%

19%

28%

20%

2%

2%

1-2 years ago

2-5 years ago

5-10 years ago

Longer ago than 10 years

Don't know/can't remember

Not provided

1%

12%

13%

16%

21%

15%

19%

3%

Have only ever visited once

Every day

4-6 times per week

1-3 times per week

1-3 times per month

4-6 times per year

1-3 times per year

Less often
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4.2 Profile of visitors 

Visitors who were surveyed at the Cwm Saebren site (4 respondents in total) were 

asked a number of demographic questions to determine the types of people who are 

visiting the site and the nature of their trip. 

Almost all of those surveyed were male (3 out of 4 respondents) and aged over 55 (3 

out of 4).  Just 1 respondent had children. 

Although the sample base was very small (just 4 respondents), it is also interesting to 

note that: 

 All of those surveyed at the site were visiting either alone or in a pair, and no 

visitors had brought any children with them to the site; 

 Three visitors out of 4 were classed as óEmpty Nestersô i.e. older and without 

children; 

 All visitors were visiting as part of a day trip less than three hours away from 

home;  

 All four visitors said they visited at least weekly. 
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5 Perceptions of the site 

5.1 Overall rating of the site as a place to visit 

All residents who said they had visited the site before were asked how they would 

rate the site as a place to visit.  Almost all (94%) said it was excellent, very good or 

good.  Few residents said it was fair (4%) or poor (2%). 

Figure 7: Q14. Overall rating of the site as a place to visit (Valid responses only) 

 Sample base: 125 

5.1.1 Visitorsô rating of the site 

Respondents interviewed at the Cwm Saebren site were also asked to rate the 

woodland as a place to visit.  Two visitors said the site was excellent, one said it was 

very good and one said the site was good.  

22%

46%

26%

4%

2%

Excellent

Very good

Good

Fair

Poor



Quality of Visitor Experience and Residents Survey: Cwm Saebren 

 
12 

5.2 Rating of Cwm Saebren as safe and welcoming 

The same group were asked how they would rate the site in terms of how safe and 

welcoming it feels. 

Cwm Saebren was generally rated positively on this measure, with nine in ten (91%) 

visitors providing a rating of excellent, very good or good.  Few visitors rated the site 

as fair (3%) or poor (6%) in terms of how safe and welcoming it is. 

Figure 8: Q12. Ratings of the site in terms of how safe and welcoming it feels (Valid 
responses only) 

Sample base: 125 

5.2.1 Visitorsô rating of the site 

Visitors who were interviewed at the site were also asked how they would rate the 

site in terms of how safe and welcoming it is.  Two said it was excellent or very good, 

one said it was good and one said fair. 

  

15%

48%

28%

3%

6%

0%

Excellent

Very good

Good

Fair

Poor

Very poor 
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5.3 Reasons for ratings 

Respondents were asked to explain the reasons for their rating of Cwm Saebren site 

in terms of how safe and welcoming it is.  This was an open-ended and unprompted 

question. 

Among those who rated the site as óexcellent/very goodô on this aspect (63% of 

respondents), the majority (87%) provided a reason for their rating.  Around one in 

twenty (3%) said they felt safe or there was a lack of crime; other reasons provided 

by at least 3% (2 respondents) were as follows: 

 Itôs nice / good / pleasant / excellent / wonderful / fine / brilliant / enjoyable (18%); 

 Lack of problems (11%); 

 Good walks / paths / trails(11%); 

 Views / scenery / surroundings / greenery (9%); 

 Good for the family / kids (9%); 

 Peaceful / quiet / tranquil / relaxing (6%); 

 Good for walking the dog / exercising (5%); 

 Feel Safe / lack of crime (3%). 

Among those who rated the site as ógood/fairô on this aspect (31% of respondents), 

eight in ten (85%) provided a reason for their rating. Although some of these 

comments were positive, for example óitôs nice / good / pleasantô (28%), there were 

also some negative reasons, for example: 

 Litter problem / rubbish issues (3%); 

 Dogs not under control / on a lead (3%); 

 Problems with drug / alcohol related issues (3%). 

Amongst those who rated the site as ópoor/very poorô on this aspect (6% of 

respondents), the only negative reason mentioned (by 3 respondents) was óproblems 

with drug / alcohol related issuesô. 
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5.4 Recommending the site as a place to visit 

Visitors were asked whether they would recommend Cwm Saebren as a place to visit 

to a friend or relative. Around four in ten provided one of the top two ratings (58% 

provided a rating of 9-10) and the mean score was 9, so responses to this question 

were generally positive.   

Results can be analysed further using a Net Promoter Score, which is based on the 

idea of dividing customers into three categories: Promoters (score 9-10) who are 

loyal enthusiasts, Passives (score 7-8) who are satisfied but unenthusiastic, and 

Detractors (score 0-6) who are somewhat less satisfied. 

To calculate a Net Promoter Score (NPS) for Cwm Saebren, the percentage of 

customers who are Detractors is subtracted from the percentage of customers who 

are Promoters.  This produces a score of +36%. 

Figure 9: Q15. How likely it is that respondents would recommend this site as a place 
to visit to a friend or relative, where 0 is not at all likely and 10 is extremely likely 
(Valid responses only) 

Sample base: 125 

5.4.1 Likelihood of visitors recommending the site 

Visitors interviewed at the Cwm Saebren site were also asked how likely they would 

be to recommend it to a friend or relative.  One visitor provided a rating of 5 out of 10 

in terms of how likely they would be to recommend; one visitor provided a rating of 8 

out of 10, with the remaining two visitors providing ratings of 10 out of 10. 

 

  

5%

1%
2%

1%
2%

5%
6%

7%

15%

22%

36%

0 1 2 3 4 5 6 7 8 9 10
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5.5 Favourite thing about the site 

All residents who said they had visited the site before were asked what they like most 

about the site.  This question was unprompted and respondents were allowed to 

mention as many aspects as they liked.  Comments made by at least 1% of 

respondents are shown in the chart below2.   

The top aspect was beautiful scenery / views (70%); residents also liked the peace 

and tranquillity (48%), and the walks, paths and trails available at the site (30%).  

Figure 10: Q9. Respondentôs favourite thing about the site (All respondents) 

 Sample base: 132 

5.5.1 Visitorsô favourite thing about the site 

Visitors interviewed at the Cwm Saebren site were also asked what they liked most 

about the woodland.  As above, visitors mentioned peace and tranquillity and the 

beautiful scenery / views.  

                                                

2 NB. All responses were made unprompted, but those marked * were added to code frame after data collection. 
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11%

11%
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5%
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3%

3%
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2%

1%

1%
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3%
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Activities / good for / something to do with children

Opportunity to spend time with family / friends

Clean / well looked after

It's free
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Lots to see and / or do

*River / waterfall / lake 

*Site is dog friendly / able to walk dog
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*Unspoilt / undeveloped / not commercialised

Other

Nothing



Quality of Visitor Experience and Residents Survey: Cwm Saebren 

 
16 

5.6 Enhancing the visitor experience on future visits 

Residents were asked what, if anything, would enhance their enjoyment of the site on 

future visits, which was an open-ended and unprompted question.  Four in ten (40%) 

said ónothingô, whilst 1% did not provide a response and a further 5% were unsure.  

Just over half (54%) provided a comment, although these were wide ranging in 

nature.  Comments made by at least 4% of respondents were as follows: 

 Improve roadways (8%); 

 More benches / seats / shelters (6%); 

 More children's play area / adventure playground / facilities (5%); 

 Improve picnic areas (inc. increased number of tables) (5%); 

 Cut back trees / provide better greenery maintenance (4%); 

 Better control of / reduce danger from wild animals (e.g. horses) (4%). 

5.7 Factors interfering with the visitor experience 

Residents were also asked whether anything interfered with their enjoyment of the 

site during their last visit.  Again, this was an open-ended and unprompted question.  

Seven in ten (71%) said there was ónothingô that interfered with their enjoyment, but a 

quarter (25%) provided a comment.   Comments made by at least 2% of respondents 

were as follows: 

 Too many motorbikes (6%); 

 Wild animals not under control (e.g. horses) (4%); 

 Litter issues (inc. not enough bins available) (3%); 

 Dogs not being kept under control / on a lead (3%); 

 Dog fouling / no dog bins (2%); 

 Roads in a dangerous state of repair [i.e. potholes] (2%); 

 Anti-social behaviour [by children] (2%). 

5.8 Perceptions of facilities among visitors 

Visitors were asked a number of questions about their use of facilities at the Cwm 

Saebren site.  While sample bases are small, it is interesting to note that: 

 Two visitors said the choice of paths for walking were important in their decision 

to visit the site; 

 All four visitors rated choice of paths for walking as excellent or very good.  
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6 Promoting the site to visitors 

6.1 Reasons for not visiting the site more often ï infrequent visitors 

Residents who said they last visited Cwm Saebren more than 12 months ago, or who 

had visited in the past 12 months but not more than monthly, were asked why they 

do not visit the site more often.  The most common reason was not having enough 

time (31%), although after this, notable proportions mentioned health issues (17%), 

or problems with old age (10%) or walking (9%). 

Figure 11: Q7. Reasons for not visiting the site more often (Where visited over 12 
months ago or where visited in past 12 months but less often than weekly) 

Sample base: 104 

31%

17%

10%

9%

6%

6%

6%

5%

4%

3%

3%

3%

3%

2%

1%

1%

1%

1%

1%

1%

7%

Haven't got time to go

Health reasons / disability
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²ŀƭƪƛƴƎ ŘƛŦŦƛŎǳƭǘƛŜǎ κ ŎŀƴΩǘ ǿŀƭƪ ǿŜƭƭ ƻǾŜǊ ŀƴȅ ŘƛǎǘŀƴŎŜ

Haven't got round to it

Poor weather conditions (inc. poor summer)

Prefer to go to other areas / parks (inc more local ones)

Site is difficult to get to / access

Have family responsibilities (i.e. young children) now

Don't really like that sort of thing / forests

I don't drive

There is nothing for me to do there

Long distance away / too much travelling involved

It is not safe

There is no public transport

There is nothing for children to do there

Inconvenient with/for children

(Too much) dog mess

(Too much) rubbish

Children / grandchildren have grown-up

Other
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6.2 Reasons for never visiting ï non-visitors 

Residents who had never visited the site were asked if there is a reason for this.  

Three in ten said they ódonôt really like that sort of thingô (31%), although after this a 

quarter (24%) said they didnôt know about the site.  

igure 12: Q17. Reasons for not visiting (Among those who have never visited) 

Sample base: 45 
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I go elsewhere

Other

No reason

Not provided
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6.3 Encouraging residents to visit 

Residents were asked what, if anything, would encourage them to visit the site more 

often.  Responses are shown in the table below for infrequent visitors (those who last 

visited more than 12 months ago or had visited in past 12 months but not more than 

monthly) as well as for those who have never visited the site, where at least 3% of 

either group mentioned aspects. 

It is interesting to note that the majority of both infrequent visitors and non-visitors 

say there is nothing that would encourage them to visit more often.   

Furthermore, different aspects are prioritised by the two groups, for example 

infrequent visitors say they would be more likely to visit if there was a play area (8%), 

and non-visitors were more likely to mention that an information leaflet about the site 

(7%) would encourage them. 

Figure 13: Q16/18.Things that would encourage residents to visit more frequently 
(Infrequent visitors and non-visitors) 

 
Have  visited 
infrequently 

Never visited 

Nothing 57% 69% 

Play areas and equipment 8% 4% 

Paths that are accessible for people with disabilities 4% 2% 

Cafe / restaurant / catering 4% 4% 

Picnic areas 4% 2% 

More benches / places to sit 4% 0% 

Information leaflet about the site 2% 7% 

Disabled access to facilities 1% 4% 

Litter bins 0% 4% 

Other 8% 0% 

Don't know 3% 7% 

Not provided 2% 2% 

Sample base 132 45 
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6.4 Uptake of leisure activities 

All residents were asked which, if any, of a number of activities they take part in at 

all.  Around half (47%) said they take part in walking on sign-posted trails, and three 

in ten walk dogs (29%).  One in five residents take part in walking off trails (19%). 

Figure 14: Q19a. Activities undertaken in general by residents (All residents) 

Sample base: 177 

There were some differences among subgroups: 

 Almost all of those who have visited in the past 12 months said they take part in 

walking activities (97%); 

 Those classed as Empty Nesters (80%) or Families (79%) were also more likely 

to take part in walking activities; 

 Families were more likely to take part in walking on sign-posted trails (62%); 

 Those aged 35-54 (40%) and Empty Nesters (39%) were more likely to say they 

walk dogs, as well as those who have visited the site in the past 12 months 

(49%); 

 Young people (33% of those aged 16-24) were more likely to take part in walking 

away from sign-posts or running / jogging (18%). 

47%

29%

19%

8%

8%

7%

5%

5%

4%

3%

2%

2%

2%

2%

1%

23%

2%

Walking on a sign-posted trail

Dog walking

Walking but not following sign posts

Photography

Admiring views

Bird watching

Running / jogging

Picnic or barbecue

Nature / natural history

Using a play area

Cycling on forest roads, tracks or trails

Cycling / mountain biking off tracks and trails

Motor sports

Educational visits

Organised event / trip

None of these

Not provided
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6.5 Sites used for activities 

Residents were then asked to say where they generally take part in the other 

activities that they mentioned above.  Responses are shown in the table below, for 

both the total sample and for activities where there are enough respondents taking 

part to analyse results. 

For walking activities, such as dog walking, or walking on or off sign-posted trails, 

residents generally use woodland or forest elsewhere, their village or town, hills, 

mountains and moorlands or the local park.   

Figure 15: Q19b. Where residents take part in activities mentioned above (All 
respondents mentioning activities above) 

 
TOTAL 

SAMPLE 
Dog 

walking 

Walking on a 
sign-posted 

trail 

Walking but 
not following 

sign posts 

Woodland or forest elsewhere 53% 92% 72% 59% 

My village / town 44% 44% 52% 44% 

Local park 24% 33% 30% 21% 

Roadside pavement / track 24% 19% 27% 29% 

Hill, mountains or moorland 23% 31% 36% 29% 

Beach 23% 13% 14% 15% 

Other local open space 13% 21% 13% 15% 

River, lake or canal 8% 13% 10% 12% 

Local farmland 4% 8% 1% 0% 

Penpych 2% 0% 5% 0% 

Other coastline 2% 0% 4% 6% 

Other 6% 0% 10% 0% 

Do not take part 23% Na Na Na 

Sample base 177 52 83 34 
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6.6 Activities undertaken at Cwm Saebren forest 

6.6.1 Residents 

Residents who had visited the site before were asked what activities they have 

undertaken at Cwm Saebren in the past.  Respondents were allowed to select as 

many activities as applicable, including where activities were of a similar nature.   

Almost all respondents (97%) had taken part in some sort of walking activity at Cwm 

Saebren in the past, and one in twenty (5%) had taken part in cycling activities.  

Other popular activities included admiring the views (20%) and bird watching (13%).   

Figure 16: Q8. Activities undertaken at Cwm Saebren in the past (Where visited in the 
past) 

  
Walking on a sign-posted trail 77% 

Dog walking 42% 

Walking but not following sign posts 41% 

Summary: Walking 97% 

 
 

Cycling on forest roads, tracks or trails 4% 

Cycling/mountain biking off tracks and trails 2% 

Summary: Any cycling 5% 

 
 

Other activities 
 

Admiring the views 20% 

Bird watching 13% 

Photography 9% 

Picnic or barbecue 8% 

Nature / natural history visit 7% 

Organised event / trip 5% 

Seeing something in the forest (e.g. sculpture, ancient tree or 
demonstration) 

3% 

Running / jogging 2% 

Horse riding / pony trekking 2% 

Orienteering 1% 

Other 8% 

Not provided 1% 

6.6.2 Visitors 

Visitors who were interviewed at the Cwm Saebren site were also asked what 

activities they had taken part in at the site.  All four respondents said they had taken 

part in dog walking, one had walked on a sign posted trail and one had walked away 

from tracks and trails. 
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6.7 Uptake of activities if sites were available 

Residents were asked which other activities they might take part in if there was 

somewhere local they could do so. 

The majority (58%) said there was no other activities they would take part in, 

although around one in twenty mentioned they might take part in dog walking (6%), 

or in walking on sign-posted trails (5%).   

Figure 17: Q20. Other activities residents might take part in if there was somewhere 
they could do so (All residents) 

Sample base: 177 

*NB: This was a prompted question. Swimming was not on the showcard but was 

mentioned spontaneously. 

58%

9%

6%

5%

3%

3%

2%

2%

2%

1%

1%

1%

1%

1%

1%

1%

25%

2%

None

Swimming (pool)*

Dog walking

Walking on a sign-posted trail

Cycling on forest roads, tracks or trails

Cycling / mountain biking off tracks and trails

Walking but not following sign posts

Horse riding / pony trekking

Organised event / trip

Using a play area

Running / jogging

Nature / natural history

Bird watching

Motor sports

Educational visits

Admiring the views

Other

Not provided
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7 Appendix 1: Profile Information 

C1. Respondents gender 

 
177 177 

Male 49% 86 

Female 51% 90 

Not provided 1% 
 

   
C2. Age band respondents fall into? 

 177 177 

16-24 6% 11 

25-34 12% 22 

35-44 13% 23 

45-54 11% 19 

55-64 16% 28 

65+ 39% 69 

Refused 2% 3 

Not provided 1% 2 

   
C3. Which of these best describes what you are doing at present? 

 177 177 

Employee in full time job (30 hours plus per week) 14% 25 

Employee in part time job (under 30 hours per week) 7% 12 

Self-employed full or part time 3% 5 

Full time education at school, college or university 2% 4 

Unemployed and available for work 13% 23 

Permanently sick / disabled 5% 8 

Wholly retired from work 47% 84 

Looking after the home 6% 10 

Other 1% 1 

Not provided 3% 5 

   
C4. Do you have any children aged 15 or under living in your household? 

 
177 177 

Yes - have children aged 15 or under living in the household 24% 42 

No - do not have children aged 15 or under living in the household 75% 132 

Not provided 2% 3 
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C5. Do you have any illness, disability or infirmity that has troubled you over a period of 12 
months or more? 

 
177 177 

Yes - have any illness, disability or infirmity that has troubled me over a period 
of 12 months or more? 

29% 52 

No - Do not have any illness, disability or infirmity that has troubled me over a 
period of 12 months or more? 

68% 121 

Not provided 2% 4 

   
C6. Does this illness, disability or infirmity limit your activities in any way? 

 
52 52 

Yes - illness, disability or infirmity limit my activities 90% 47 

No - illness, disability or infirmity does not imit my your activities 6% 3 

Not provided 4% 2 
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8 Appendix 2: Residents Questionnaire 

A Welsh version of this questionnaire is available if required. 
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