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1. Summary

This report provides the results of a customer survey that took place at Kelty Forest,
Scottish Lowlands Forest District in December 2005. A total of 106 questionnaires
were completed by visitors who bought a Christmas tree from the sales centre.

Almost half of groups contained 2 people (48%), with over afifth of groups
containing 3 people (21%). The majority of groups included adults aged between 25
and 59 years old (94%), and athird of groups contained children (33%). Only 11% of
groups included senior citizens (adults aged 60+) and 13% included young adults
(adults aged between 16 and 24 years old).

The majority of visitorslived locally. Onethird travelled less than 6 milesto the site
(33%), 58% travelled between 6 and 15 miles with only 2% travelling more than 26
miles. When asked to indicate the town or areathat they lived in, the most popular
location of those that responded was Dunfermline (45%).

The most important reasons in their decision to buy a Christmas tree from the sales
centre were that it was close to home (31%), due to the quality of the trees (22%) and
due to the quantity of the trees (8%). Over half of groups had aways known about the
sales centre (58%), with 18% finding out through friends and family. Only 9% of
visitors found about the sales centre through advertising or articlesin the press or on
theradio.

A large number of respondents had purchased a Christmas tree from the sales centre
during December 2004 (70%), and almost all respondents stated they intended to buy
next years Christmas tree from the sales centre (96%).

Respondents were generally satisfied with the services and facilities at Kelty sales
centre. The quality of trees was perceived as very good by 82% of respondents, and
dightly less than three quarters rated customer service as very good (73%).
Decorations were the only category to receive poor or very poor ratings, by 2% and
1% of respondents respectively.

Several respondents expressed that there was alack of reindeers/ Santa/ music and
that they would like to see wreaths being sold at the site.

Over athird of respondents had visited another FC site during the previous year
(36%).



2. Survey Results

This report details the findings of a visitor survey that was carried out at Kelty Forest,
Scottish Lowlands Forest District, during December 2005. A total of 106 customers
who had purchased Christmas trees were interviewed. The questionnaire used in the
survey is included as Appendix 1. Tables of results from the surveys are given in
Appendix 2.

2.1 Group Composition
There were 274 visitors in the 106 groups interviewed, of which 130 were male
(47%). Groups ranged in size from one to five people. Figure 1 shows that 10% of

customers where lone visitors whereas almost half were in groups of two (48%) and
over afifth werein groups of three (21%).

Figure 1. Size of Group Visiting Kelty
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W One person per group
I Two people per group
O Three people per group
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O Five people per group

The majority of groups contained adults aged between 25 and 59 years old (94%) and
athird of groups (33%) were accompanied by children under 16 years old. Only 11%
of groups contained senior citizens and only 13% contained young adults aged
between 16 and 24 years old. 22% of visitors were children and 72% were adults
aged between 16 and 59 years old. Figures 2 and 3 describe the proportion of males
and females, respectively, by age group.



Figure 2: Male Respondents by Age Group
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Figure 3: Female Respondents by Age Group
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Figure 4 presents the group composition by the number of adults and children in the
group. Two thirds of groups did not contain children (67%) and of those groups
without children two thirds consisted of two adults aged between 16 and 59 years old
(66%). Of the 33% of groups with children, more than three quarters contained two
adults aged between 16 and 59 years old (77%).



Figure 4: Group Composition by Adults® and Children
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* Adults aged between 16 and 59, children are those who are aged less than 16 years.

2.2 Travel to Kelty

The majority of respondents lived locally. One third travelled up to 5 milesto the site
(33%) and over half (58%) travelled between 6 and 15 miles. There were very few
respondents who travelled more than 26 miles (2%) and less than a tenth travelled
between 16 and 25 miles (8%). Of the 76 groups that provided details of their home

town, 45% of respondents were from Dunfermline and 12% were from Kelty.

Table 1. Distancestravelled by customers

Distancetravelled %
Upto 5 miles 33
6-15miles 58
16 - 25 miles 8
26 - 50 miles 2
Total 100

Table 2: Origin of Customer by Town (selected results)

Town
Dunfermline
Kelty
Dalgety Bay
Dollar
Edinburgh




2.3 Previousvisits/ Finding out about the site

Groups were asked how they found out about the Christmas tree sales centre at Kelty.
More than half of groups indicated they had always known of its existence (58%), and
a further 18% said that they found out from a friend or relation. The other most
frequent source of information was from road signs (12%). Only a few found out
about the sales centre through advertisements in the press (5%), radio (1%) and from
newspaper articles (3%). No respondents indicated that they used Tourist Information
Centres, local guide/ map and FC poster / leaflet to find out about the sales centre.

Figure 5: How Customersfound out about Sales Centre
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Over two thirds of respondents (70%) had bought their Christmas tree at Kelty in
2004 and amost all visitors stated they intended to buy next years Christmas tree
from the sales centre (96%). Nearly athird of groups indicated that the main reason
in their decision to buy a Christmas tree from Kelty was that it is close to home /
convenient (31%). Other common reasons mentioned by respondents include the
quality of trees (22%), quantity of trees (8%) and because the trees were sold by the
Forestry Commission (10%).



Figure 6: Reasonsfor buying Christmas Treesat Kelty
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2.4 Ratingsof Christmas Treesfor sale, facilities and services

Respondents at Kelty were asked to rate the price and quality of the trees, the
customer service they received, other outdoor activities, the car parking facilities and
the decorations which were also available to purchase using the categories very good,
good, OK, poor, very poor and not used. Around three quarters of respondents rated
the tree quality and customer service as very good (82% and 73% respectively).
However, only 32% and 33% rated the price of trees and the decorations as very good.
The only category to receive poor and very poor ratings was decorations (2% and 1%

respectively).

Figure 7: Ratings of different aspects of trees and facilities
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APPENDI X 1: Questionnaire
Christmas Tree Site Customer Survey 2005

Kelty, Scottish L owlands Forest District

Batch

Form

Hello; | am carrying out a survey for the Forestry Commission. Can you please spare a few

minutesto answer some questions?

1. How did you find out about this sales centre?

Circleone
Always known 1
Friend/ relation 2
Road signs 3
Loca guide/ map 4
Tourist Information centre 5
FC Visitor Centre 6
FC poster/ leaflet 7
Advert in press 8
Advert on radio 9
Newspaper article 10
Programme on TV/ radio 11
Other 12

Specify

2. Can you tell me why you decided to come here
to buy your tree?

Circleall that
apply
Close to home/ convenient 1
Quality of trees 2
Good price 3
Quantity of trees 4
Site atmosphere 5
Trip to forest/ enjoyable outing 6
Events 7
Quality of service 8
Other 9

Specify

3. Did you buy a Christmas tree from here last

5. Do you cometo this FC site at other times
of year?
Circle One
Yes 1
No 2

6. | would like to ask you to rate any of the
following, on a scale of Very good, Good,
OK, Poor or Very poor. What is your
overall rating for:
(circle one number in each row)
V. G OK P VP Not

G used
Quality of trees 1 2 3 4 5 6
Priceof trees 1 2 3 4 5 6

Customer service 1 2 3 4 5 6
Outdoor activities 1 2 3 4 5 6
Car parking 1 2 3 4 5 6

Decor ations 1 2 3 4 5 6

7. How far have you travelled to get here
today?

Circleone
Upto 5 miles 1
6-15 miles 2
16-25 miles 3
26-50 miles 4
Over 50 miles 5

8. Are there any other goods that you
would like to have been able to buy here at
Kelty today?

year?
Circle One
Yes 1
No 2

4. Do you intend to buy a Christmas tree from
here next year?
Circle One
Yes 1
No 2

Don't know 3
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9. Do you have any other comments about this
forest, the Sales Centre, or your Christmastree?

That’s all! Thank you very much for your
time.

Please indicate below the age and ethnic origin
of the group —don’t ask!

Group size - Please enter number of peoplein
each category in each box

Made

10. To give us an idea of where visitors come
from, can you tell me your postcode?

Yes: Record full postcode

Senior Citizens (Age 60+)

Other Adults (Age 25-59)

Y oung Adults (Age 16-24)

No: Record part postcode if possible, then ask
Q10a.

10a. (only ask if no address or postcode given)
Can you tell meinstead which town or other
areayou livein?

Record name of town or other area (eg.
English/Welsh county, Scottish council area, or
country if from abroad.

11

Children (Under 16)

Predominantly White

Asian

Afro-Caribbean

Dogs Bicycles

Female




APPENDIX 2: Results Tables

Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

ST fffrffffffffffrffrfffrffrrffrerrrefefreffrefrfret

,1. How did you find out about this sales centre? , No. , % .
Yfrrrrfrffrfffffffffffffffffffffffffffffffffrrrrrrrf frfffffr frfffrri
,Always known . 62, 58,
,Friend/relation » 19, 18,
,Road signs . 13, 12,
,Advert in press 5, 5,
,Advert on radio 1, 1,
,Newspaper article 3, 3,
,Other , 2, 2,
,Missing s 1, 1,
,Total ) 106, 100,

SEFffffffffffffffffffffeffffffefffffffeffrfeffrfeffef<fffffff<fffffffe

Specify Other
OUT WALKING DOG SAW SHED

INTERNET

(includes multiple responses)
S fffffffffffffffffffffffffffffffffffffffrrfrrrrrrrrfrrf freerefFreeeret

,2. Can you tell me why you decided to come here to buy your tree? , No. , %

Y FFrrfffffffffrrfffffffffrrfffffrffffrrffffrrffrrrrffrffrffrrrfeffff frrrere™ fffffff%u
,Close to home/convenient , 43, 31,
,Quality of trees . 31, 22,
,Good price . 6, 4,
,Quantity of trees . 11, 8,
,Site atmosphere . 9, 7,
,Trip to forest/enjoyable outing \ 5, 4,
,Events > 1, 1,
,Quality of service . 7, 5,
,Other , 20, 14,
,Missing . 5, 4,
,Total . 138, 100,

SEfffffffffffffffffffffffffeffrffffefffffffeffrfefffffffeffffeffffff<fffffff<ffffffre

Specify Other

FC REPUTATION
TRADITIONAL
NEW
REAL TREE
MONEY TO FC
MONEY TO FC
FC
FC REPLANT TREES
FC REPUTATION
FC
FC
FC
FC
TRADITIONAL
STAFF
TRADITION
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

SUSTAINABLE

TRADITIONAL

TRADITIONAL
FC

S fffffrffffrffffrfffrrrrfrfrrefrrref frreefefeerrret

,3.Did you buy a Christmas tree from here last year? , No. , %
YFFffrrfffrrrfffrfffffrrfrfrrfffrrrfrfrreffrrrfefrrer frereee fffffff%
,Yes . 74, 70,
-No » 31, 29,
,Missing . 1, 1,
,Total . 106, 100,

SEFffffffffffffffffffffefffffffefffffffrffrffffrffffef<fffffff<fffffffe

STEEFFEEfffrrffffrfrffrfffffffrffrfffrrffffrrerfrrerffreeffirer-FEeeeeffrf

,4.Do you intend to buy a Christmas tree from here next year? , No.

i rrffrfffrffrfffrfffrffrffrrffreffrfrrrefre~frefreerref

102,

2,

,Don"t know . 1,

,Missing . 1,

,Total . 106,
SEFFfrfffffrffffffrfffrfiefffffiffffferffffffefffffffffffeefffff<fffffff<fff
WP frffffffffrfffrfffrffffrffrffrfrrffrfrrrrrrferff-Frreerf.frrf

,5. Do you come to the FC site at other times of the year? , No. ,
Yrffffffffrfffrffrfffffrfrrfffrfrrffffffrrrrffrrerfffrrerrriff refrfiff rrr

> 38,

66,

,Missing . 2,

,Total 106,

Sfffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff FIEFEFf<fff

SFEEFFFEFErffrffffrrerfffeerf FEFFFrf-FEFFFrFfT

,6. Ratings: Quality of trees, No. , % .
YEEfFfffffffrfffrferrfffefrrf frfffrf frffffr
,Very good . 87, 82,
»Good , 17, 16,
,Not used , 1, 1,
.Missing » 1, 1,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFEFF<fFfffffC
SIEEEEFFFEfffrffrfffeffffeerf Fefrefe-frFrereees

,6. Ratings: Price of Trees , No. , %
YFfrrrffrfffrfrrrerreeerrerf rrrrere™ fffffff%
,Very good . 34, 32,
,Good . 47, 44,
-O0K » 22, 21,
,Not used , 1, 1,
.Missing , 2, 2,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFf<fffffffC
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

SFEEEEFFFEffrrrfrfrrfffrfefrf fefrrre-frrrereees

,6. Ratings: Customer Service, No. , %
FFFFffrrfffrrffffrffffrrffff~fffrree” fffffff%0
.Very good , 77, 73,
,Good » 27, 25,
,O0K . 1, 1,
,Missing . 1, 1,
,Total » 106, 100,

SEFfFfffffffefffffffeffffffff<fifffff<fffffffe

S fefffff-frffrfefft
,6. Ratings: Outdoor , No. , %

YFrrrrrrrrfrrfffrffffffrrfrf frfffff frfffff
,Very good . 14, 13,
,Good . 6, 6,
,Not used . 79, 75,
.Missing » 7, 7,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFF<fEfffffC

WFEFFFFFFfffffffrfffrfffrffrf FEfffeffEFeferet
,6. Ratings: Car Parking , No. , %

YEErffffffrfrfffrffrffffeerff frfffrf frfffrr
,Very good . 61, 58,
,Good . 34, 32,
,0K » 9, 8,
,Not used . 1, 1,
.Missing » 1, 1,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFF<fffffffC
SFEEFEFEFErffrffrffrerfffeerf FEFFrre-FEFFFrFrFT

,6. Ratings: Decorations , No. , %

YFFfffrffffffrrffrfrfrfrffeff frffffr frfffre
,Very good ) 35, 33,
,Good . 29, 27,
,O0K . 29, 27,
,Poor » 2, 2,
,Very poor . 1, 1,
.Not used , 6, 6,
,Missing . 4, 4,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFF<fFffffrfE

SFEEEEFFEEfffrffffffrfffrfrffffffffrfffrirerfrfer freerfffFrffrert

,7. How far have you travelled to get here today?, No. , %

YFEfffrfffffrfffrfffffrrfrfrrfffrrrerfrrerfreerf~freeeere™ fffffff%

,Up to 5 miles . 35, 33,
,6 - 15 miles . 61, 58,
,16 - 25 miles » 8, 8,
,26 - 50 miles , 2, 2,
,Total . 106, 100,

SEfffffffffrffrfffrffffffffrffifffeffeffifffffff<fffffff<fffffffe

8. Are there any other goods that you would like to have
been able to buy here at Kelty today?

XMAS TREE WITH ROOTS
LIGHTS AND REFRESHMENTS
WREATHS
DECORATIONS AND WREATHS
COFFEE + SANTA GROTTO
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

WREATHS
TEA
WREATHS
MISTLETOE/OFF CUTS FOR WREATHS
COFFEE
WREATHS
WREATHS
DECORATIONS

9. Do you have any other comments about this forest, the Sales Centre
or your Christmas Tree?

HELPFUL STAFF
WHERE ARE THE REINDEERS
ENJOY TRIP TO FOREST WITH KIDS
GOOD
GOOD AS EVER
LACK OF REINDEER/SANTA/MUSIC
STAMP FOR CHEQUES

S fffffrffffrfffffffffrfffrrrrfrfrfef.freerrffrrrreet

,10. To give us an idea where visitors come from?, No. , %
YFFffffrffffrrffffrffffrrfrfrrffffrrfffrreffrrrf frreere l‘fl‘ffff%0
,-Missing . 78, 74,
,KY11 , 8, 8,
,KY12 . 12, 11,
.KY13 , 3, 3,
,KY3 1, 1
,KY4 1, 1
.KY6 2, 2
,PH2 , 1, 1,
,Total 106, 100,

Sffffffffffffffffffffffffffffffffffffffffffffffff<fffffff<fffffff<E

SIEEEFFEEfffrfffffffrffffrfrfffrfirerffrerff frfrref-Frreeeees

,10a. Which town or other area you live in? , No. , %
FFFrFrffffffffrrfffffrffffrrffrffrffrrrrree~frfrfrre- fffffff%u
,—-Missing-- . 30, 28,
,CULROSS . 1, 1,
,DALGETY BAY » 6, 6,
,DOLLAR » 6, 6,
,DUNFERML INE 34, 32,
,EDINBURGH 6, 6.,
,GLENROTHES 1, 1,
, INVERKEITHING 3, 3,
LKELTY 9, 8,
,KILSYTH 1, 1,
,KINCARDINE BRIDGE 1, 1,
,KINROSS 1, 1,
,LEVEN 1, 1,
,MILNTHORPE 1, 1,
,ROSYTH 3, 3,
,SCOTLANDWELL 1, 1,
,ST ANDREWS » 1, 1,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff<fffffff<fffffffCE
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

Group size
S FFFFFEEfffffffffffffffffffffffff frFrfrff-Frfereres
,Number in Group , No. , %
FEFfFrfefrfrrfrfrrfffrrrfffrrfrfrrrfreee™ fffffff%
>1 \ 11, 10,
.2 51, 48,
.3 22, 21,
.4 15, 14,
,5 7, 7,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffff FIEFFFf<fIfffffE
SEEEFFEEfffrfffffffrffffrfrfffrffrfrffrerff frerfref-Freeeeees

,Number of Senior Citizens Male (60+) , No. , %
EEffrrfffrrrfffrrfffrrrfrfrrffrrrrfrrrrerf~refreee” fffffff%u
,0 , 99, 93,
-1 s 7, 7.,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff FIFFFFF<fIfffffC
STEEEFFFErffrfrffffrrffffrffffrrffrerffrerff FEfrfee-FEEeFrees

,Number of Senior Citizens Female (60+) , No. , %
Yffrfffrrfrrfffrfrrrrffrrfrrfffreerrrffeer rrffeee™ fffffff%u
0 , 98, 92,
.1 \ 7, 7,
2 » 1, 1,

,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff<fffffff<fffffffCE
SR rffffffrffffffrfrrrffiefer frreerefreefree

,Number of Other Adults Male (25-59) , No. , % .
Fffrfffrrrrrrrrrrrrrrrrrrrrffrfffrfrffffff frfffff frfffff
0 , 22, 21,
>1 , 82, 77,
2 s 2, 2,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff FIFFFFF<fIfffffC
SEEEEFFEEfffrfffffffrffffffrfffrffrerfrrerer feerref-Freeeeees

,Number of Other Adults Female (25-59) , No. , %
FEffrrrfffrrfffrrffffrrfffrrffrrrrerfrfreff~rrerfrr™ fffffff%u
-0 , 17, 16,
.1 . 84, 79,
2 , 5, 5,
,Total . 106, 100,

SEfffffrfffffffefffffffefffffffeffrffffeffrf<fffffrf<fffffrfe
SO rffffffrffffffrfrrrffiefr frreerefreefree

,Number of Young Adults Male (16-24) , No. , % .
Yffffffrfffrffffffrfffffffrfffrefrrrfffeff Frfrfffr frfferfri
,0 . 100, 94,
,1 > 5, 5,
2 > 1, 1,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff FEEFFFF<FFFFffC
SIEEEFFEEffFrEffffrfrfrrfffrfffrfrrerfrrererfrefref-freeeeeres

,Number of Young Adults Female (16-24) , No. , %
EEffrrfffrrrfffrrfffrrrfffrrfffrrrfrrrrerf~refrerr™ fffffff%u
,0 , 98, 92,
,1 , 6, 6,
2 s 1, 1,
-3 » 1, 1,

,Total 106, 100,

Sfffffffffffffffffffffffffffffffffffffffffff<fffffff<fffffffCE
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

STEEEFFEEffrrfffffrfrfrffffrfffrfrrerfrrererfrefref-Freeeeees

,Number of Male Children (under 16)

No.

%

FFEffrffrfffrfffrffrffrrffrrfrrfrrrffreff ~frreerr™ fffffff%u

,0

.1

,2
,Total

84,

14,
8,
106,

79,
13,
8,
100,

Sfffffffffffffffffffffffffffffffffffffffffff FIFFFFF<fIfffffC
SIEEFFEEFffrfffffffrffffrfrfffrffrerffrerer ferrref-Frreeeees

,Number of Female Children (under 16)

No.

%

EEfffrfffrrffffrrfffrrffffrrffrrrrfrrererf refreee” fffffff%u

,0

,1

,2

,3
,Total

83,
17,
5,
1,
106,

78,
16,
5,
1,
100,

Sfffffffffffffffffffffffffffffffffffffffffff FEEFFFF<FFFFFffC
SIEEEFFEEffrrEffffrfffrrfffrfffrfrrerfrrerer frefref-Freefeees

,Number of Dogs

No.

%

EFFEffrffrfffrfffrffrfrrrffrrffrerrrefreef ~rrreeee™ fffffl‘l‘%u

,0
,1
,Total

103,

3.
106,

97,
3,
100,

Sfffffffffffffffffffffffffffffffffffffffffff FIFFFfFF<fIfffffC
SEEEFFEEfffrfffffffrffffffrffffffrerffrerfr frfrfref-Frreeeees

,Number of Bicycles

No.

%

FFEEfrffrfffrfffrffrffrrffrrffrfrrrefreff ~rrreeee™ fffffl‘l‘%u

,0
,Total

106,

106,

100,
100,

SEFffffffffffffffffefffffiffffffffffffffffrf<fifffff<ffffffre
SIEEEFFEEEffrfffffrfrfrrfffrrffrfrrfrfrrerer frefref-freefeees

,Number of Predominatly White People

,0
1
.2
.3
4
5

,Total

No.

O EEfrffrrffrfffrffrerrrffrrffrerrrefrerf rrreeee™ fffffff%u
- 4,

12,
51,
16,
16,
7,
106,

%

4,
11,
48,
15,
15,

7,

100,

Sfffffffffffffffffffffffffffffffffffffffffff FIFFFFF<fIfffffC
STEEEFFFErffrfffffffrffffrffffrffiferffrerff Fefrfee-FEEereees

,Number of Non White

No.

%

EEEfrrfffrfrfffrrfffrrffffrrffrrrrfrrrrerf~reereee™ fffffff%u

,0
.1
,Total

105,

1,
106,

99,
1,
100,

SEfffffffffffffffffffffefffffffeffrffffeffff<fffffrf<fffffrfe
STEEFFFEFEfffrrfrffrerffferrf FEFFFrf-FEFFFrFfFT

,Number of Males , No. , % .
YFFfffrffffffrfffrfrfrfrffeff frfffffr frfffre
,0 s 9, 8,
,1 5 71, 67,
,2 » 19, 18,
.3 s 7, 7,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFF<fFfffffC
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Kelty - Scottish Lowlands FD Christmas Tree Site Customer Survey 2005

SFEEEEFFFEffrrrfrfrrfffrfefrf fefrrre-frrrereees

,Number of Females , No. , %
YFfffffrfrffffffrrfrfffrrerr rrffrer fffffff%0
,0 » 10, 9,
.1 60, 57,
.2 26, 25,
-3 8, 8,
L4 2, 2,
,Total 106, 100,

Sffffffffffffffffffffffffffff FIEFFFF<fFfffffe
SFEEFFFFEfffrrfffriffrfrfffrrreeref refefrefFrrrereees

,Number of Senior Citizens (60+) , No. , %
FFFfFrffffrffffrreffrrrfffrrfffi~fffrrre" fffffff%
,0 5 95, 90,
.1 . 6, 6,
.2 . 5, 5,

,Total 106, 100,

Sfffffffffffffffffffffffffffffffff FIEFFFF<fffffffC
SFEEFFFEEFfffrrfffffffffrefrffeerf FeFrree-FrFrerees

,Number of Other Adults (25-59) , No. , % .
YfFfffffrrfrrfffrfrrffffrerrrrfff frfffff rrfffffo
,0 » 7, 7,
L1 22, 21,
,2 74, 70,
.3 2, 2,
.4 \ 1, 1,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffff FIEFFFF<fffffffC
SFEEFFFEEFffrrrffffffffffefrffeerf FeFrree-Frfererees

,Number of Young Adults (16-24) , No. , % .
YFfffffrrfrrfffrfrrffffrerrrrfff fefrfff frfffffo
,0 » 92, 87,
.1 » 11, 10,
2 > 2, 2,
.3 . 1, 1,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffff FIEFFFF<fFfffffe
SIEEEFFFEFfffrfffffffrfffefrffeerf fefFfref-frreerees

,Number of Children (under 16) , No. , %
FEFFFrfrrfrrfrfrrfffrrrfffrrerfrrrfreee™ fffffff%
,0 . 71, 67,
L1 . 15, 14,
.2 - 15, 14,
.3 » 5, 5,
,Total 106, 100,

Sfffffffffffffffffffffffffffffffff<fffffff<fffffff(E
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